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ROLE OF SKILL MANAGEMENT IN HUMAN CAPITAL MANAGEMENT: A
REVIEW
“Dr. Deepika Singla “*Rajan Goyal

*Assistant Professot, P.G. Department of Commnerce, Multani Mal Modi College, Patiala.
*Research Scholar, School of Management Studies, Punjabi University, Patiala

ABSTRACT

An organization cannot survive if there are no employees. Organization runs with the help of individuals
who contribute in their own way in its success and productivity. Employees spend maximum part of their
day in offices and strive hard to achieve the goals and objectives of the organization. Employees ought to
be motivated from time to time so that they develop a sense of attachment towards their organization and
also deliver their best. Human capital plays a crucial role in increasing the productivity and output of an
organization. Every employee in his job gets some set if skills through his experience, exposure, trainings
and so on which further increase his productivity eventually benefitting the organization. Knowledge and
expertise which employees develop in due course of time to further increase the productivity of
organizations refer to human capital. Every employee tries his level best to sharpen his skills during his
stint with organization.This paper attempts to examine the various studies that have been conducted in
reference to skill management and Human Capital Management.

Key Words: Skill Management, Human Capital Management, Soft Skills, Hard Skills
INTRODUCTION

Skill management and human capital management are complementary to each other. The term skill is used
in the literature to refer wide range of attribute of staff and human capital is used to refer the knowledge,
skill and experience of staff. Skill management is the practice of understanding, developing and deploying
people (Employees) and their skills. Employees are the pillar of an organization. An organization cannot
survive if there are no employees. Organization runs with the help of individuals who contribute in their
own way in its success and productivity. Employees spend maximum part of their day in offices and strive
hard to achieve the goals and objectives of the organization. Employees ought to be motivated from time to
time so that they develop a sense of attachment towards their organization and also deliver their best.
Human capital plays a crucial role in increasing the productivity and output of an organization. Every
employee in his job gets some set if skills through his experience, exposure, trainings and so on which
further increase his productivity eventually benefitting the organization. Knowledge and expertise which
employees develop in due course of time to further increase .tl}e productivity of organizations refer to
human capital. Every employee tries his level best to sharpen his skills during his stint with organization.
Human capital is defined as the stock of skills, knowledge,.anc? expertise of employees which further play
an integral role in increasing the productivity of the orgam7jat10n. Every organization invests a part of its
money and resources to train its employees. Employees in return work hard, upgrade their existing
knowledge and contribute in their own way to increase the productivity of their organization. Its trend has
a rising potential requiring qualified staff. The essence of creation, increasing the value of effectiveness of
human capital, is spending money now but expected benefits will flow in the future. Forms of increasing
the val.ue of human capital are expendi'ture orienFed for example to health, safety, science, research and
education. I—Il'lma.n capital management isa strateglc. anc} planned approach to managing the most valuable
of the organization, workforce. To achieve organization goals it is essential to assess the value and
efficiency of human capital. In the proposed study the service sector (Banking,
telecommunication) will be taken to get knowledge about awarenesg amon
management and human capital management

insurance, IT and
g employees of skill

Human capital consists of the intangible resources the workers

provide for their 1 . )
by Bontis et al (1999) as: employers. It was defined

© National Press Associates www.npajournals.org



Global Journal of
Accountin
. gand M
(Combined Issues July 2019 to June 2(;ZI;jgement
ISSN No: 0976-9366

Human ca 1
pital represents th
expert . e human fa .
thgse t}ietfhat gives the organization its dicstg; " the organization, th
iy tad are capable of learning, changing, i ctive character. The}'\ e combined intelli
ated can ensure the long term ng, innovating and > human elements igence, skills an
& survival of the organi providing the creati of the organizati d
zation ve thrust whi on are
' which if
properly

Skill management is th
e practice of und i

anagement must e . ongoing 1rocers'candmg, developing and
regularly. (Wikipedia) process, where individualga deploying peopl
» . ssess and e and their ski
Soft skills ref nd update thei eir skills. Ski
o s r:n (zlr (:o tthe cluster of personality traits, soci e their recorded Skisl.l Skill
are the techrlli 1 primism that mark people to v » social graces, facili =

cal requirements of ajob.” (Wikipe d?ryzlng degrees. Soft s l

ia, 2007) '

Bridging the skill gap
hnology has transform
ed the w
that ici ay many busi
y other factors have led to the Cﬁr};el;e:olzne less use
skill gap C
- Co

ty with 1
klus C angllage/ per .
omplement hard ziﬁﬁ }‘::lb lti
’ N1C

performed and

be : . As a reg

, ult, ski

ful, and in Some cases, comglllet ]1
ely

passe. This and
even avoid the skill gap problem i
and

its effect on productivi mpani
vity with the rightles can howev
tools an er mitigat
d right gate, or
data. Wh
. en

employee skill and talents are tracked, i
. . d i
this information, training progra msec;:ltgvln be easy to see whi
rward. Employee skills infOrmatiofel positioned to ensurg h skills are lacki
peforehand. can also hel © the organizati 18 right

P organization predji ation has th row and using

ict future e skills it
ds and
plan

ent helps prevent skills i
g a
" positions {0 b filled ﬁi tp is tjne effect it has o
quite easily from withi n employee d
a compan evelopme
nt, which
makes it

possible for ope
ESEARCH PROBLEM

ization is lar i
ge or small think about how an ef:
effective
skill

ether an organt
fficiency potenhally and competitive advantage. L.
. everage the
benefi
tw

pring €
and allow this to feed into and drive str ;
ate
dy shows the impact of skill manflgigf:ngtr ?ms that assist th
elp businesses close u;u};uﬂlan capitale I;)Irgamization is plyi
rent skill gap :;‘;gement. Itlﬂ;’mg to its strenetl

Prevent S been ngth.

futyr establish
o ed

&aps. And

. by

This study
eliable data about each employee’s capabiliti
ities, skill
makes e
mPIOYQ
e developm‘an,t /
an

Modern tec
ualification

going fo
for them

Skill managent

mana
. em
hilst .gement sty
identifo: ate
Ntifying Weiince?sl;gsl,

that skill management can h
Janning define, data supported possess
SO experienced considerabl .
; e fi i
skill management helps enslll;r?;al benefits aft,
e i er i
rlght People ar;n;pltilmenﬁng X
n . skil
eeded lj right pOSitIior:anagement
S, em '
ployee

fully utilized,
skills 5
€ Unavajlaple in th
e

skills aré
Organizatiorl.

IDENTIFY ING ME
Activity Measures

These simply 1€
jity of the activity, for example the impact
ct the trajn
aining

ASURES IN HUMAN CAPITAL MANA
GEMENT

d the level of activity such as the numb
aini
nance Measures Ining days
has mad ber em
€ on perf, Ployee. Th
Ormance ey do not

mance improvement in such
term
S as

These assess perfor
Performance measurernent is the process
. 1:vidual, grov organization of collectin contribyg
individual groupr g , system or g, analyzj ibuti
component. alyzing ang on, py
Added value Measures /or repo ot:iu ctivity
r .n , 131. .
e extent to which g pe otitabili
the measured value ¢ r Ormance olf 1;)1/1,
of contyj
lbuti
on of

These access
.. ROl or return on capital employed mea
sures ca:
n

generating it.
be b
roadly in

Peo

pl
N the Studs the cost of
y.

sAssociates www.npajournals.org

© Naﬁonal pres



Global Journal of Accounting and Management
(Combined Issues July 2019 to June 2021) ISSN No: 0976-9366

That's why Human Capital Management seeks to achieve in an organization. In the present day society
need for well-developed and qualified human resources is being felt profoundly by the service sector like
banking sector, Insurance sector, Tele communication sector, and IT sector by global competition,
innovative and newer variety of goods and services and ever changing technology all giving rise to human
resources development. Liberalization in Indian insurance sector has opened the sector to private
competition. A number of foreign insurance companies have setup representative offices in India and also
have tied up with various asset Management companies. All these developments have forced the insurance
company. to be competitive what makes a firm best is not just technology, bright ideas, masterly strategy or
the use of tools, but also the fact that the best firms are better organized to meet the needs of their people,
to attract better people who are more motivated to do a superior job. In this manner the management of
human Resources becomes very crucial. Thus this study on skill management & human capital
management practices in service sector is taking up.

REVIEW OF RELATED LITERATURE

e Kerr et al. (1973): Optimistically anticipated that technological development would lead to more
complex types of work task and therefore rising levels of skills and responsibility. The study
focused on the Skill sets in the service sector. Since much of the initial debate on skill development
and utilization focused upon the impact of technology and on the manufacturing sector. In this
study the researchers re-looks at the technique of scripting customer service interactions as a means
to improve quality of customer interaction.

e Beach. D.P (1982): Indicates that 87% of persons losing their jobs or failing to be promoted were
found to have ,improper work habits and attitudes" rather than insufficient job skills or knowledge.
It also revealed industry’s need to hire and keep employees who are competent in technical skills
and soft skills and passes the responsibility of soft-skill training to the colleges. The special focus
needs to be given to reinforcing the value of being able to refine their soft skills. There have been
studies about the criticality of skill sets among the project managers.

e Benson. S.P (1986): Highlights the centrality of social interaction and skills of persuasion. He argues
that “you persuade customers to buy by introducing the products well, to persuade them to buy
you must explain very well, when they hear that what you say is reasonable they will buy”.
Researcher adds, at times, customers were portrayed as blank sheets or empty vessels, ready and
willing to be led by sales staff provided that they possessed the requisite skill.

o Swiderski, M. (1987) Outdoor leadership training programmes often fall short in the development
of interpersonal and human relations skills (soft skills) along with problem solving, decision
making, judgement and other critical thinking competencies (conceptual skills). Hard skills as well
as soft and conceptual skills are defined and their components are illustrated with examples. The
acquisition of hard skills is only one part of the leadership development process. The development
of soft skills is the second part and the acquisition of conceptual skills is the third part of process. A
selected list of those professions which are adept in soft and conceptual skills include the fields of
education, psychology, philosophy, counselling, sociology, speech communication, military science
and business management.

* Wentling. R.M (1987) Employers have no quarrel with the skills performance of today’s graduates,
but they do have serious reservations when it comes to their non-technical abilities. Mastery of non-
technical skills by new employees is a serious concern because this deficiency detracts from their
performance at work and their ability to hold a job. Beach (1982) indicates that 87% of persons
losing their jobs

* Bartley, N. L. (1989)A field study of 29 mountain-course instructors at the Colorado Outward
Bound School (COBS) explored the relationships of gender-related personality traits and soft skills
to outdoor leadership styles and course outcomes. Soft skills are competencies necessary for
effective interpersonal helping skills, as opposed to hard skills, which are technical competencies.

© National Press Associates www.npajournals.org ) 3
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product itself is undergoing changes, as it becomes a financial planning product and is thus in
competition with other financial product companies. The case-studies focus on the life insurance
and financial services lines, although all the firms studied are multi-line companies. These cases
were supplemented by case studies of firms that have actively engaged in significant skill
development efforts as a way to better understand the factors that do motivate firms to engage in
skill development. Salzman, Harold et al were concerned about is the skills for managers and some
technical areas. The most important value of HR is to improve its selection of managerial talent.
This was a view echoed explicitly or implicitly, by nearly all the HR people they interviewed.
Hiring criteria are no longer based on an assessment of a person’s ability to perform a particular
function or set of task-skills but rather on an assessment of his or her ability to master a host of skills
and responsibilities. Job structure and skills requirements are changing, as companies move their
focus from operational efficiency alone to innovation and growth strategies. The commonly
discussed increase in skills due to broadening job structure and increased levels of performance has
occurred. The study found that much of the change is organizationally driven (e.g., by use of teams,
cross-selling, multiple service responsibilities)

e George Ritzer (1998): building on the work of Max Weber and F.W. Taylor, has explicitly focused
upon what he perceives to be the dominant trends in the service sector. In the same way as
technology removes workers” manual skills, so scripts usurp their verbal and interactive skills. In
the growing literature on HRM in the service sector. In the same way as technology removes
workers"” manual skills, so scripts usurp their verbal and interactive skills. In the growing literature
on HRM in the service sector, there are divergent perspectives on the nature of work in this sector.
Proponents from the new 26 service management school focus attention on human resources as the
key means for firms to differentiate themselves from competitors

e Keep and Mayhew (1999): Recognize that, the UK"s distinctive capabilities are not raw materials,
land or cheap Labor. They must be the components such as knowledge, skills and creativity which
helps create high productivity business processes and high value added goods and services. As
organizations aim to compete on the basis of high quality and productivity, the notion of ,best
practice” is also dependent on employers adopting a high cost, high skill employment strategy.
Keep and Mayhew list the characteristics of hospitality work and tends to confirm weak internal
Labor market attribution and tendency to low wages, except where skills shortages act to counter
this. Keep and Mayhew conclude that there are major skill gaps amongst the existing hospitality
SME workforce including those of an entrepreneurial and management nature

e Dess & Picken (2000): From the aforementioned definition, it becomes clear that human capital is
rather broader in scope than human resources. The emphasis on knowledge is important. Though
the HR literature has many things to say about knowledge, the debate is traditionally rooted in an
individual level perspective, chiefly concerning job-related knowledge. Whereas the human capital
literature has moved beyond the individual to also embrace the idea that knowledge can be shared
among groups and institutionalized within organizational processes and routines.

e Buchanan, John et al. (2000): examines that the challenge for policy-makers is to move beyond the
impossible dream of a ‘high skill economy’ to combine a diverse range of policy instruments across
a wide range of portfolios to manage a diverse bundle of skill ecosystems. Policy objectives should
be clearly defined to distinguish between promoting ‘work’ as opposed to promoting ‘labour’.
Policy on work and skills needs to be repositioned. Effective new policy directions therefore require
more than just another ‘program’. Policy renewal is dependent on developing fresh perspectives in
both policy content (its assumptions, directions and instruments) and policy context (the policy-
making system through which options are created, considered and chosen). This requires opening
up the policy system to a wider range of informants, re-conceiving clients in a fresh way (as
networks, supply chains and regions instead of simply as ‘individuals’ and ‘industry’ and
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accommodating the ‘cross-cutting’ character of policy initiatives on work and skill by developing a
‘whole-of-government’ approach.
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approaches as complementary rather than in opposition, with best practice viewed as an
architectural dimension that has general able effects, but within each organization, the bundles of
practices will be aligned differently to reflect the context and contingencies faced by the firm.
Though there appears to be a growing convergence on this issue, the measurement of human
capital remains rather ad hoc, and more needs to be done to develop the robust methods of valuing
human contribution

e Hissey (2002): Soft skills are those that are crucial to a worker’s ability to work smarter. Study
revealed that business and industry representatives have expressed considerable dissatisfaction
with the general level of preparedness of prospective entry-level employees. It was found that more
than half of 42 young people leave school without the knowledge or foundation required to find

and hold a good job.

e Robert J. Bowles (2003): Investigates the effect of student motivation of integrating technical and
soft skills on a workforce development program. Informal observations of students in courses that
explicitly feature skill integration seem to indicate increased performance impact of the high
performance working approach (EEF/CIPD).

e Green et al. (2003): Find that higher value products are associated with higher skill levels and skill
needs. Up-skilling the workforce can positively affect productivity, increase workforce performance
through high quality leadership and management, develop people’s skills and improve work
organization and business processes. It can increase the range of options 39 available to employers
in developing their business strategies and creating more high performing organizations.

e Cosh et al (2003): Found that half of business organizations feel that the training they provide
increased their profit margins. Recent data from the Skills for Business Survey of employers (IFF,
2004) shows that greater benefit to employers who had higher skill levels among the workforce.
This response was given by three fifths of employers. The second most common benefit of training,
given by a quarter of respondents, was observes that it improved labour productivity and
employees “ ability to work smarter®. .

e Purcell et al. (2003): Have conducted research on people performance link in organizations. It starts
with the premise that human capital advantage is created by employing better people in
organizations with better processes. It is the intangible assets such as culture, skill and competence,
motivation and social interaction between people, teams and business units that are increasingly
viewed as the source of strength in firms that are able to combine people and processes together.
Purcell et al. (2003) propose that: “Performance is a function of Ability/skill + Motivation +
Opportunity” For people to perform at high levels they must not only have the ability to do so but
possess the necessary skills, experience and knowledge. They must also be motivated, finically and
intrinsically, to work and work well. Moreover, in order to perform, employees must be given the
opportunity to do so. High performance companies therefore enhance customer experiences,
understand their preferences and align the organization’s capabilities with customer needs. To
make this happen employees must be equipped with skills in general and soft skills in particular
udent motivation. The study is among the technology students of Middlesex Community College,
Massachusetts. The purpose of the study aimed to prepare students to succeed 41 in the workplace.
The researcher found that, in response to industry’s demand students entering the workplace must
have a mastery of technical and soft skills.

* Hoffman (2003): Survey among Information Technology (IT) professionals, including management,
technical staff, and consultants, these skills desired by the industry include ,,communication skills,
people skills, business skills, real-world hands-on experience, troubleshooting, project management,
analytical skills, and integration. A mastery of technical and soft skills is the trademark of a
successful computer-electronics technician. According to this study, among the respondents of IT
professionals, 75 percent are of the opinion that colleges and universities are not adequately
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team work, lifelong learning and information management skills, entrepreneurship skills, ethics,
and professional moral and leadership skills. The Ministry of Higher Education, Malaysia recently
announced that the said soft skills are to be introduced to undergraduates of Institutes of Higher
Learning in Malaysia. Suggestions on how these elements are to be incorporated in the
undergraduates program are also put forward.

Deborah H. Stevenson and Jo Ann Starkweather (2010) The maturation of the project management
discipline, coupled with collapsing project budgets, shortening of project deadlines and the
increasing risk of costly project failure, has led industries and academia alike to investigate and
identify sources of project success. This research focuses on investigating the human characteristics
necessary to achieve such success, through identifying and rating preferred IT project management
competencies across US industries. These 2-phased study first sampled IT recruiters nationwide to
determine which characteristics were valued in the hiring of project managers. The resulting Hiring
Criteria Index, a list of 15 of the most valued project management competencies, was then sent to IT
executives nationwide, whereby they were asked to rank their preferences in terms of importance,
on a 7 point Likert Scale. Results indicated that respondents were able to clearly identify six critical
core competences: leadership, the ability to communicate at multiple levels, verbal and written
skills, attitude and the ability to deal with ambiguity and change that were indicative of
characteristics important to successful project management.

Eklof, H. (2010)an achievement test score can be viewed as a joint function of skill and will, of
knowledge and motivation. However, when interpreting and using test scores, the ‘will’ part is not
always acknowledged and scores are mostly interpreted and used as pure measures of student
knowledge. This paper argues that students’ motivation to do their best on the assessment - their
test-taking motivation - is important to consider from an assessment validity perspective. This is
true not least in assessment contexts where the assessment outcome has no consequences for the
test-taker. The paper further argues that the quality of assessment of test-taking motivation also
needs attention. Theoretical and methodological issues related to the assessment of test-taking
motivation are presented from a validity perspective, and findings from empirical studies on the
relation between test stakes, test-taking motivation and test performance are presented.

Bernd Schulz (2011) this paper makes a survey of the importance of soft skills in students’ lives
both at college and after college. It discusses how soft skills complement hard skills, which are the
technical requirements of a job the student is trained to do. The paper exhorts educators to take
special responsibility regarding soft skills, because during students’ university time, educators have
major influence on the development of their students’ soft skills. Embedding the training of soft
skills into hard skills courses is a very effective and efficient method of achieving both an attractive
way of teaching a particular content and an enhancement of soft skills. Soft skills fulfil an important
role in shaping an individual’s personality. It is of high importance for every student to acquire
adequate skills beyond academic or technical knowledge.

Dennis Nickson et.al (2011) this article contributes to on-going debates about soft skills in front-line
interactive service work in considering employability in the UK retail sector. It recognizes how UK
government policy has emphasized the importance of qualifications in enhancing employability.
However, it suggests that for front-line work in retail it is soft skills that are required to access
entry-level jobs. The article notes how these soft skills have traditionally been dominated by debates
about emotional labour. Drawing on a survey of 173 clothing, footwear and leather goods retailers,
the article argues for a need to recognize the broadening of soft skills to also include aesthetic
labour. The article concludes by discussing the implications of the broadening of soft skills with
regard to policy initiatives to encourage the long-term unemployed into the retail sector.

Dennis R. Laker, Jimmy L. Powell (2011):The purpose of this article was to show that effective
administration depends on three basic personal skills, which have been called technical,

human, and conceptual. The administrator needs: (a) sufficient technical skill to accomplish the
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o Cimatti, B. (2016)Soft Skills is a very popular term nowadays, used to indicate personal transversal
competences such as social aptitudes, language and communication capability, friendliness and
ability of working in team and other personality traits that characterize relationships between
people. Soft Skills are traditionally considered complementary of Hard Skills, which are the abilities
to perform a certain type of task or activity. Soft Skills are strategic to be successful in personal and
professional life then are essential for a candidate when he tries to obtain any kind of job.
Enterprises generally hire new employees, in particular recent graduates, taking more in
consideration their Soft Skills than their Hard Skills. This happens also for technical professions,
such as engineers, because the company, in order to be competitive, needs to create good and
effective teams and a collaborative working atmosphere. The quality of products provided by any
industry then doesn’t only base on the materials chosen and on the technology used, neither only
on the expertise of workers who contribute to their fabrication, but also on the quality of the
enterprise in its whole. And this quality strongly depends from the human resources involved and
their capability of positively interacting to achieve a common aim: the company success.

e Li Yan et al. (2017): investigated that universities are increasingly seeking to equip their graduates
with specific “soft” skills to complement traditional “hard” skills so that they can function in a
rapidly changing and dynamic world. While hard skills are relatively straightforward to define and
foster the same cannot be said for soft skills, despite the latter being increasingly acknowledged as
equally, if not more, important. Results clearly showed that participants found both the content of
the training as well as the participatory social learning approach relevant and acceptable. The
training had a statistically significant positive impact on the assessed human qualities soft skills
outcomes

e Mark A. Youndt et al. (2017): examines two alternative views — universal and contingency — of the
human resources (HR)-performance relationship in manufacturing settings. Results from a survey
of 97 plants primarily support a contingency approach to human resource management (HRM). An
HR system focused on human capital enhancement was directly related to multiple dimensions of
operational performance (i.e., employee productivity, machine efficiency, and customer alignment),
but subsequent analysis revealed that this main effect was predominately the result of linking
human-capital-enhancing HR systems with a quality manufacturing strategy. Other manufacturing
strategies also moderated the HR-performance relationship.

e Sharma, V. (2018) The present age of digitization demands dynamism from its workforce. To be
able to create, innovate and execute well is expected of the manpower being churned out of the
knowledge centers. The freshly turned out professional graduates are put on trial for a job and their
knowledge, skills and attitude are gauged to see their industry-readiness. Along with technical or
domain knowledge, the graduates are assessed on soft skills. The role of soft skills in service
economy has surpassed all the realms of wisdom. The present study, conceptual in nature, is an
attempt to understand graduates’ awareness about soft skills, their importance, and the impact soft
skills have on building their professional career. A major thrust is put on finding out ways and
means to develop soft skills for increasing the employability quotient of graduates.

* Andy Feng& Anna Valero (2019): investigates the link between management practices and
workforce skills in manufacturing firms, exploiting geographical variation in the supply of human
capital. Skills measures were constructed using newly compiled data on universities and regional
labour markets across 19 countries. Consistent with management practices being complementary
with skills, study shows that firms further away from universities employ fewer skilled workers
and were worse managed, even after controlling for a rich set of observables and fixed effects.
Analysis using regional skill premier suggests that variation in the price of skill drives these
relationships.

®  Muir, Clive (2019): The effective knowledge worker works in teams, multitasks, and is a critical and
creative thinker. Such a worker must adapt well to social and operational contexts. For managers in
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* Theory of Human Capital:

Economist Elliott (1991) developed the theory of Human Capital. He is concerned with Human
Capital in term of the quality, not quality of labour supply. He describes the decision of acquire or
develop skills as an investment decision that’s requires the outlay of resources now for returns in
the future and emphasizes that the major part of the human stock of economics take the form of
Human Capital.

o Economic Theory of Human Capital:

The point emphasized by davenport, that workers as well as employers invest in Human Capital is
in accord with economic theory of Human Capital expressed by Ehrenberg and smith (1994)
Human Capital theory conceptualises worker as embodying a set of skills which can be rented out
to employers. For workers the expected returns on Human Capital investments are Higher level of
earnings, greater job satisfaction better career prospects and, at one time but less so now, a belief
that security in employment is assured.

SIGNIFICANCE OF SKILL MANAGEMNT IN HUMAN CAPITAL MANGEMENT

Skill management provides a structured approach to developing individual and collective skills. An
effective skills management strategy brings benefits to multiple parties:

Individual employees

As a result of skill management, employees would be aware of the skills their job requires, and any skills
gap that they have. Depending on their employer, it may also result in a personal development plan (PDP)
of training to bridge some or all of those skills gaps over a given period. Employees gain from improved
identification and understanding of their own strengths and weaknesses, from being able to set personal
goals, and to understand the value they bring to organization (which in turn can boost morale).

Management

Skill management enables managers to know the skill strengths and weaknesses of employees reporting to
them. It can also enable them to search for employees with particular skill sets to fill a role on a particular
job.

Organization

A rolled-up view of skills and skills gaps across an organization can enable its executives to see areas of
skill strength and weaknesses. This enables them to plan for the future against the current and future
abilities of staff, as well as to prioritize areas for skills development.

OTHER BENEFITS

Financial benefits

The major reason is new tools and processes are implemented is to benefit the business financially. Skill
management can help a business to cut down unnecessary expenditure. The company that spends huge
amounts on contractors despite having the same talents locally is able to reduce this spending by
implementing skill management. Skill management improves the quality of your workforce. It is a known
fact that an organization can only be great as the people who work in it. Thus a well-developed, high
quality workforce would mean a more productive and financially stable organization. Sill management
pr.ovides data that supports financially savvy decision. Projects can be better performed because people
with right skills are involved, day to day activities run smoothly because people are in the right positions.

Getting the right people into the right positions

Each .employee is a unique individual with abilities that make them suitable for some role and projects, and
unsuitable for others. Business managers are quite aware that they have to get it right when selectin
people for projects or placing them in job roles. &
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ABSTRACT

Customer Relationship Management (CRM) is a customer focused business strategy that helps in creating
and developing long term relationship with key customers to create superior value of customer and
company. It is the most efficient approach to acquire and retain customers. So in order to develop a
systemic literature review on CRM, this research paper present a comprehensive view on various studies
conducted on CRM from 2008 to 2020. Their objective, methodology and findings are stated along with
content analysis of constructs studied with respect to those papers, based on which research gap is found.
Findings state that customer satisfaction, retention, loyalty, customer orientation, technology based CRM
and knowledge management are the most studied constructs in the selected papers of this study. Whereas
relationship quality, customer conversion, competition, Business architecture and price discrimination are
the least studied constructs in association with CRM.

Keywords: Relationship marketing, Customer Relationship Management (CRM), Customer Management
1. INTRODUCTION

With an increase in trend of globalization, businesses need to follow customer - centric approach to survive
in this corporate world of immense competition. Customers are considered as the king of the market and
role of customer has changed from mere customer to multi-faceted role as consumer, co-producer, co-
creator of value and co-developer of knowledge and competencies (Wang, 2004). All the business
organizations irrespective of its size, nowadays, want to enhance its relationship with the customers by
creating and managing relationship with them and delivering them superior value. This motivates them to
adopt CRM which helps to enhance customer satisfaction and ultimately their profitability.

So CRM is “a comprehensive strategy and process that enables an organization to identify, acquire, retain,
and nurture profitable customers by building and maintaining long-term relationships with them” (Sin et
al., 2005). CRM involves the evolution and integration of marketing ideas and newly available data,
technologies, and organizational forms, and it concentrates on establishing, developing, and maintaining
successful long-term relationships with well-chosen customers (Boulding et al. 2005; Morgan and Hunt
1994; Reinartz et al. 2004, Ernst, 2011). Thus, CRM is considered as customer centric approach. A critical
aspect of CRM is that it involves strategic processes that take place between an enterprise and its customers

(Jayachandran et al. 2005; Parvatiyar and Sheth 2000, Ernst, 2011).

Almost 60% of the projects in the world are aiming CRM as their important target. As stated by Soleman
(2011), one study of De Paul University firstly selected companies with sales of more than one million
dollars. It was found that 50% of selected companies practice CRM and 55% among them admitted that
CRM helped to create and develop healthy relationship with customers. Among companies with sales of
less than 100 million dollars, 81% have adopted CRM programs and 75% found CRM responsible for

establishing relationship with customers.

This study aims at reviewing and analyzing various published research papers on Customer Relationship
Management (CRM). Briefly, contributions of this paper are as follows -

. Reviewing and analyzing research papers on CRM published from 2008 to 2020.
* Charting and classifying mentioned research papers on basis of various criterions.
e Content analysis of selected research papers with respect to constructs studied in them.
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Table no. 1 - Definition of concepts related to CRM (adapted from Frow and Payne, 2009)
CONCEPT DEFINITION

Relationship Marketing Relationship Marketing is the strategic management of relationships with all
relevant stakeholders in order to achieve long term shareholder value. Critical tasks
include the identification of relevant relational forms for different stakeholders and
the segments and sub-groups within them and the optimal management of
interactions within these stakeholder networks. :

Customer Relationship Management | CRM is a cross-functional strategic approach concerned with creating improved
(CRM) shareholder value through the development of appropriate relationships with key
customers and customer segments. It typically involves identifying appropriate
business and customer strategies, the acquisition and diffusion of customer
knowledge, deciding appropriate segment granularity, managing the co-creation of
customer value, developing integrated channel strategies and the intelligent use of
data and technology solutions to create superior customer experiences.

Customer Management Customer Management is concerned with tactical aspects of CRM implementation
that relate to the management of customer interactions, including the use of tools
such as campaign management, sales force automation, web-enabled
personalization and call centre management.

3. SYSTEMATIC REVIEW

A systematic literature review is a critical assessment and evaluation of research studies addressing a
particular issue including description of their findings (Soltani and Navimipour, 2016). A specific criteria is
used in organizing entire body of literature on particular topic. In this section, an SLR is used in collecting
and analyzing various research studies conducted on Customer Relationship Management (CRM)
including selection process and classification.

3.1. Question formalization

This research effort aims to address following research questions.

RQ1 : How much research activity has been carried out in the area of CRM?

RQ2 : What is distribution of research papers on the basis of different publications?

RQ2 : What are research gaps based on identifying constructs studied in the various research papers
related to CRM.

3.2 Selection Criteria

To include research studies in this paper, empirical studies on CRM with good research methodology (i.e.
model and hypothesis are developed, or statistical tools are used) with proper analysis are chosen. Only
those research papers are considered which are published by 5 famous publishers i.e. Emerald, Elsevier,

Sage, Taylor and Francis Group and Springer from 2008 to 2020.
3.3. Selection process
To include research papers in this study, following selection process was adopted :

In stage 1, search engine - Google scholar was used to identify various research studies related to CRM by
entering keyword Customer Relationship Management (CRM). With this step, research papers containing
the word Customer Relationship Management (CRM) in their title are selected.

In Stage 2, only published research papers related to CRM are included in this study and books review
articles, reports, etc are excluded. This stage also involves screening the identified research studies on the
basis of its publishers and only those research papers are selected which are published between 2008 to
2020 and by 5 famous publishers i.e. Elsevier, Emerald, Sage, Springer and Taylor and Francis. This
resulted in selection of 78 research papers.
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In stage 3, full text of research papers are read and the empirical papers with good quality, proper research
methodology, models, hypothesis,statistical tools, with proper analysis and which are relevant to this study
were finally chosen that came out to be 34 in number.

3.4 Classification of research papers

This section deals with distribution of classified research papers. Table no. 2 shows tabular distribution of
research papers on the basis of its publisher and mentioning constructs studi
Distribution of 34research papers by year of its publication from 2008 to 2020 is shown in Fig. 2. Whereas
Fig. 3. shows distribution of research papers an}ong 5 publishers - Emerald, Elsevier, Sage l Tla lor and
Francis Group and Springer frcn.n 20[18 to 2020 in the form of pie chart, where 38% of reséarcl}i L
belong to Emerald, 20% to Elsevier, 6% are related to Sage publications, 16% are from Springer an};agi/j

belong to Taylor and Francis.
4.REVIEW OF RELATED LITERATURE
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Keramati, Mehrabi & Mojir (2010) classifies CRM resources as technological CRM resources and
infrastructural CRM resources and proposes a process-oriented framework for examining the relationship
among CRM resources, CRM process capabilities, and organizational performance. Data from 77 Iranian
internet services provider firms is gathered in a field survey and SEM is used in which two models are
assessed -measurement model and structural model . This research paper states in its findings that CRM
processes are more affected by infrastructural CRM resources rather than CRM technological resources and
Firms with improved CRM process capabilities enjoy better organization performance.

Lin, Chen & Kuan-Shun Chiu (2010) investigated the effects of various dimensions of customer
relationship management (CRM) on innovation capabilities. Five dimensions of CRM (information sharing,
customer involvement, long-term partnership, joint problem-solving, and technology-based CRM) and five
aspects of innovation capability (product, process, administrative, marketing, and service innovations) are
identified and one-to-one associations between the two constructs are developed and verified. Data from
107 Taiwanese computer manufactures are collected and multiple regression analysis is used. Findings
state that Firms are able to increase their innovation capability by CRM and Technology based CRM has
positive effect on all five types of innovation. It is also concluded that relationship between customer
involvement and process innovation, customer involvement and administrative innovation; and long-term
partnership and marketing innovation are not significant.

Phan & Vogel (2010) developed a model of customer relationship management and business intelligence
systems for catalogue and online retailers by taking Case study of Fingerhut Inc. of US considering its three
separate entities. Information about Fingerhut Inc. operations was gathered by interviewing former
executives, managers and employees. Constructs taken in this research paper are price discrimination,
customer relationship, switching cost, satisfaction, CRM system with business intelligence (BI) and success.
Their findings stated that CRM systems with Bl increase satisfaction and customer relations. High
switching cost doesn’t reduce customer satisfaction and Price discrimination makes customer relationship
worse.

Reimann, Schilke & Thomas (2010) analyzed mediating role of business strategy in relationship of CRM
and firm performance. For this research paper, data was collected from 318 key informants of US based
business units through questionnaire. Hypothesis was tested by applying co variance based structural
Equation Modeling (SEM) and using Maximum Likelihood [ML] procedure. Differentiation , CRM , cost
leader ship, performance-customer satisfaction , marketing effectiveness , profitability are constructs
studied in this research paper. Findings stated that business strategies of differentiation and cost leadership
fully mediate performance effect of CRM. It also concluded that CRM impact on differentiation is greater
when industry commoditization i.e.moderator is high.

Akroush et al. (2011) examined the generalizability of the customer relationship management (CRM) scale
originally developed by Sin et al. as well as invest'igated the strength of linkages between CRM
implementation components and business performance in Jordan’s financial service organizations (FSOs).
Data was collected through questionnaire from top marketing members of 12 banks and 18 insurance
companies in Jordanian financial service organizations (FSO) and Structural path model analysis was used.
It was stated that CRM implementation scale originally developed by Sin et al. generalize to Jordanian FSO
and there is positive relation between CRM implementation components and FSO’s business performance.
CRM organization and technology based CRM are found to be strongest predictors of variations in FSO
business performance.

Coltman, Devinney & Midgley (2011) examined the impact of customer relationship management (CRM)
on firm performance using a hierarchical construct model. They collected data from 86 respondents across
50 B2C firms in Australia with significant CRM programs and used Partial least squares for testing
hypothesis. In this research paper, constructs - IT infrastructure, human knowledge (HA), business
architecture (BA), superior CRM capability, firm performance, strategic emphasis are studied. It was
concluded that there is positive and significant path between superior CRM capability and firm
performance and CRM capability is positively associated with HA and BA. Impact of IT infrastructure on
superior CRM capability is indirect and fully mediated by HA and BA.
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which 74 firms had adopted CRM and 52 had not and were analysed using multivariate and logistic
regression. This paper found that management’s innovativeness affects the firm’s perception of CRM
systems, but age, education and gender do not. The decision to implement a CRM system is influenced by
management’s perception of CRM, employee involvement, the firm's size, its perceived market position,
but not the industry sector. However, the number and types of CRM features implemented are affected by
management’s perception of CRM, employee involvement, the firm’s size, the industry sector, but not its
perceived market position.

Choudhury and Harrigan (2014) collected data from 167 marketing practitioners using online survey
technique and presented a model of social CRM considering impact of social media technologies on CRM
which was tested using PLS-SEM. They concluded that customer relationship orientation have positive
association with CRM technology use which positively impact customer engagement initiatives and
relational information processes. Also relational information processes will have positive association with
customer relationship performance.

Padilla-Meléndez & Aurora Garrido-Moreno (2014) analyzed main success factors in implementing CRM
in hotels by collecting data from CEOs of 128 Spanish small and medium-sized hotels rated from 3 to 5
stars with SEM analysis. They studied IT, KM capabilities, Customer Orientation, Organisational
Readiness as main factors and results revealed that organizational readiness was the only factor that
directly implemented CRM implementation success and also mediated indirect effect of other factors. (IT,
KM capability and customer orientation).

Trainor et al. (2014) investigated how social media technology usage and customer-centric management
systems influence firm-level capability of social CRM. The study analyzes data from 308 organizations
using a structural equation modeling approach. Both Customer-centric management systems and social
media technologies are found to have an interactive effect on the formation of a firm-level capability that
positively relate to customer relationship performance.

Garrido-Moreno, Lockett and Garcia-Morales (2015) used PLS methodology by obtaining data from 93
service companies of Spain and proposed a model exploring link between knowledge management
processes and CRM performance. They observed that both technological and organizational readiness were
effective drivers of knowledge management but social media usage don’t. Knowledge management exerted
significant positive impact on CRM performance.

Rodriguez, Peterson and Ajjan (2015) objective was to ascertain how sales performance is impacted by
customer-oriented technology, CRM and social media. In this research paper, data was gathered from 1425
business executives in revenue generating roles across various job functions and PLS was used along with
bootstrapping resampling method. This provided that CRM and social media technologies contribute to
improved sales performance through customer-oriented processes.

Navimipour and Soltani (2016) determined the effective factors (cost, technology acceptance and
employees’ satisfaction) for the effectiveness of the E-CRM. Data was gathered from 210 employees of east
Azerbaijan tax administration in Iran. They used SEM to evaluate model. This paper identifies that
technology acceptance positively influences effectiveness of E CRM. Customer costs positively affects
customer relationship performance which consequently leads to improvements of effectiveness of E CRM
in an organization. Positive influence of employee satisfaction on effectiveness of E CRM is also stated.

Nyadzayo and Khajehzadeh (2016) examines the mediating role of customer relationship management
(CRM) quality to explain the effects of service evaluation variables (service quality, customer satisfaction
and customer value) on customer loyalty. Data is collected through 226 questionaires from customers of
three selected motor dealership brands in south Africa. CFA is used to assess properties of constructs and
SEM is used to assess hypothesis. This research paper confirmed that CRM quality has positive association
with customer loyalty and it is mediator between relationship of service evaluation variables and customer
loyalty. It is also found that indirect effect of customer satisfaction on customer loyalty via CRM quality is
stronger when brand image is high. Service evaluation variables has direct effect on CRM quality.
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Sofi et al. (2020), considering hospitality sector of Kashmir, investigated the effect of four CRM dimensions
on customer satisfaction. By collecting data from customers of three and four star hotels of Kashmir and
with the use of EFA and regression analysis, researchers found positive relationship between CRM
dimensions i.e. customer orientation, managing knowledge, CRM technology and CRM organization on
customer satisfaction, but relationship of CRM technology with customer satisfaction as weak.

Table no. 2 - Constructs related to customer relationship management (CRM) with respect to authors

PUBLISHER AUTHOR CONSTRUCTS
Emerald insight | Lin, Chen & Kuan-Shun | CRM - information sharing, customer involvement, long-term partnership, joint

Chiu (2010) problem-solving, and technology-based CRM, innovation capability (product,
process, administrative, marketing, and service innovations)

Akroush et al. (2011) Customer relationship perceptions (CRP’s) - satisfaction, payment equity,
affective commitment, Relationship marketing instruments (RMI's) - loyalty
programs, direct mailings, Customer retention, Customer share development

Ata and Toker (2012) CRM adoption, customer satisfaction, environmental dynamism and
competition, organizational performance

Padmavathy, Balaji & | Customer relationship management effectiveness (CRME) dimensions, customer

Sivakumar (2012) satisfaction, customer loyalty, cross buying

Wang and Feng (2012) CRM resources - customer orientation, customer centric organization system,
CRM technology; CRM capabilities; business performance.

Nguyen and Waring | Management characteristics- innovation and positive attitude , firms perception

(2013) of CRM , likelihood of adopting CRM ; employees involvement; IT resources,
Firm characteristics- size , industry , perceived market position, innovativeness

Mohammad, Rashid and | CRM dimensions - customer orientation, CRM organization, knowledge

Tahir (2014) management, technology based CRM; organization performance - financial
performance, customer performance, internal process performance, learning and
growth.

Garrido-Moreno, Lockett | Organizational readiness, technological readiness, social media usage,

and Garcia-Morales | knowledge management processes, CRM performance

(2015)

Tseng (2016) Service quality, knowledge management capability (KMC), CRM

Rahimi (2017) Organization culture traits - adaptability, consistency, mission, staff
involvement, CRM components - people, process, technology

Diffley, McCole & | Social CRM, service innovation, customer linking capability, customer

Carvajal-Trujillo (2018) performance, financial performance

Migdadi (2020) Knowledge management, CRM, innovation capabilities

Sofi, Bashir, Parry & Dar. | Customer orientation, CRM organization, Managing knowledge, CRM based

(2020). technology

Springer Rootman, Tait & Bosch | Attitude, knowledgeability, two way communication, CRM

(2008)

Reimann, Schilke & | Differentiation, CRM , cost leadership, performance-customer satisfaction ,

Thomas (2010) marketing effectiveness , profitability

Ernst et al. (2011) CRM process - customer information management, customer segment value
management, multichannel management; CRM technology; CRM reward system;

B new product performance; company performance. '

Rodriguez, Peterson and | CRM effectiveness, social media use, customer orientation processes, sales

Ajjan (2015) performance.

Kim and Lee (2019), customer orientation, rapport, educational service quality, customer value
behavioral intention ’

Sage Krasnikov, Jayachandran CRM implementation, cost efficiency , profit effect, CRM commitment

& Kumar (2009)

size, time of adoption, time since adoption o firm
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Coltman, Devinney & | IT infrastructure, human knowledge (HA), business architecture (BA), superior
Midgley (2011) CRM capability, firm performance, strategic emphasis
| Elsevier Keramati, Mehrabi & | Technological CRM resources, infrastructural CRM resources, CRM processes
Mojir (2010) CRM process capabilities, organization performance, '
Phan & Vogel (2010) Price discrimination, customer relationship, switching cost, satisfaction, CRM

system with business intelligence (BI), success.

Pai and Tu (2011) Performance Expectancy, Effort Expectancy,
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Social Influence, Facilitating
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Table no. 1 shows constructs studied in the selected research papers classified on the basis of publishers.
Analysis of the constructs show that customer satisfaction, retention, loyalty, customer orientation,
technology based CRM and knowledge management are the most studied constructs in the selected papers
of this study. Whereas least studied constructs which are rarely associated with CRM are relationship
quality, customer conversion, competition, Business architecture and price discrimination.

CONCLUSION

CRM is “a comprehensive strategy and process that enables an organization to identify, acquire, retain, and
nurture profitable customers by building and maintaining long-term relationships with them” (Sin et al.,
2005). In this research paper, research papers on CRM from 2008 to 2020 published by 5 famous publishers
- Emerald, Elsevier, Sage, Springer and Taylor and Francis group are collected and studied. Analysis show
that maximum research papers are published in 2010 followed by 2011 and in 2008, 2009 and 2018, least
number of research papers are published among 34 selected papers.Distribution based on publishers show
that 38% of research papers belong to Emerald, 20% to Elsevier and 21% to Taylor and Francis, 16% are
from Springer and 6% are related to Sage publications. This clearly state that maximum research papers are
published by Emerald, followed by Elsevier and Taylor and Francis group, whereas Sage Publications
show least number of published papers among selected research papers. Content analysis related to
constructs studied with respect to various authors among 34 selected papers show that customer
satisfaction, retention, loyalty, customer orientation, technology based CRM and knowledge management
are the most studied constructs in the selected papers of this study. Whereas relationship quality, customer
conversion, competition, Business architecture and price discrimination are the least studied constructs in

association with CRM.

Limitations of this study are as follows. Firstly only research papers are considered in this study. No books,
working reports are taken. Secondly only research papers published from 2008 to 2020 are considered
based on keyword CRM in Google scholar search engine. Thirdly this study is limited to only 5 famous
publishers - Emerald, Elsevier, Sage, Springer and Taylor and Francis group. There may be other famous
publishers who may have published good quality research on CRM.
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more of a relationship based as consumer became part of the whole service deliverance and customer
satisfaction process. When its increasing importance as a domain was realised, then the researchers were
more interested in whether it is a paradigm shift or not. To become one, relationship marketing should be
based on hypothesis, experimentation and scientific enquiry Sheth, J., & Parvatiyar, A. (2002). Similarly, the
role of relationship marketing in generation of customer satisfaction and loyalty in various service sector
arenas have been tested through hypothesis.

2) REVIEW OF LITERATURE

O'Neal, C. (1989) highlighted the growing trend among U.S manufactures and suppliers towards
cooperative exchange attitudes with a focus on long term relationship rather than individual transaction
in this paper. With the growing trend towards material management quality assurance and
production wastage, there is a need for greater degree of communication, openess, trust and
cooperation from both sides (customers and suppliers). To test the same, sample of 168 automobile
industry suppliers were taken and analysis revealed that there is a significant relationship between just-
in-time service implementation and the level of customers related activities. But the findings of the study
cannot be purely generalised due to limited sample and study being exploratory in nature.

The authors M. Christopher, A. Payne et al. (1991) stressed through the paper that relationship marketing
is first about keeping the customer and later about acquiring him. The paper discussed relationship
marketing at macro level (relationship with customers, supplier, government etc) and micro level
(quality of relationships within the company). The authors gave special emphasis to internal marketing
being catalyst in bringing quality, customer service and marketing together. The authors were interested
in exploring the relationship marketing strategies to close the quality gap between what customers expect
and what they get.

Morgan, R., & Hunt, S. (1994) gave out the commitment trust theory which formed the basis of many
researches ahead. The authors talked about several relational exchanges not only with customers but with
other stakeholders as well. The questionnaire was developed for the independent automobile tire
manufactures with the assistance of local chapters of NTDRA (US) [National tire dealers and Retreaders
associations]. The antecedents and outcomes formed the basis for hypothesis, commitment and trust were
taken as mediating constructs. The finding revealed both of them having a role in relationship marketing
and all the qualitative outcomes contributed to overall network performance.

Holmlund, M., & Kock, S. (1996) did research to test relationship market concept and its relevance is
customer perception of service quality in retail banking. It has growing importance in service industries
(airline, banking etc.) due to fact that they have customer database already with them. Data was collected
through mail survey from about 200 respondents in Finland. Constructs were developed and their results
were recorded. They did a PDS (Problem detection study) to find the problem with the functioning of the
bank as customer easily point out the criticism. This led them to conclude that banks sell the trust to the
customer and relationship marketing is not just hearing their problems but providing them
personalized services with continuous flow of information to maintain long term relationships.

The authors Abratt, R., & Russell, J. (1999) considered that making the most out of a customer (keeping
him) is more important than acquiring a new one. This concept holds more importance in private banking
due to changing environment and its increasing importance. The paper moves through the stages of
relationship marketing (formation, enhancement, outcomes) and the factors governing each stage. Two
hypothesis were formulated regarding importance of relationship considered by client in selection of
private bank as well as about model of relationship formation being appropriate. The survey was
conducted through questionnaire on both existing and potential client in the Gauteng Province of South
Africa. The analysis done revealed that pride is the most important criteria in the selection of a private
bank. This is moderated by trust, service quality and bank being available at a time of crises. The
conclusion being that relationships are an important criterion in the selection of a private bank. .

Zineldin, M. (2000) has considered technology as an inseparable element of relationshi

Tec}mology, in fact, has improved the way of conducting business and relationships with Cup marketmg.
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commitment, communication on attitudinal outcome like relationship quality and behavioural outcome
such as customers loyalty. The study was based on primary data by collecting data from 150 retail
customers in Hyderabad through survey. Through findings customers satisfaction emerged as a
significant factor followed by commitment and trust for managing relationship quality and customers
loyalty. To conclude the author advocated for customer retention first and acquisition later.
Considering the limited sample involved, the study has a limited context.

Kanagal, N. (2009) has through the paper highlighted the fact that relationships(with customers,
channel members and competitors) are important for gaining sustainable competitive advantage.
Relational exchanges can be viewed under transaction cost analysis and social exchange theories
depending on the context. The role of relationship marketing in competitive marketing strategy
includes: guide moments of truth, improve profitability, build partnering, address ‘Customer Better’, buy
in of customer attention, protect emotional wellbeing, understand consumer psyche, build trust with
customer. Further due to relationship marketing, firms are able to build trust and commitment of
customers which helps it to gain competitive advantage over other firms in the market.

The author Maxim A. (2009) discussed the need of relationship marketing and tried to answer whether it
is another dimension added to existing domain or a paradigm shift is there. The survey was done on
142 Romanian organisation by asking them to mostly rate items on 1-5 point Likert scale. Convenience
sampling was used. Proper quantitative analysis was done on various marketing and financial indicators
and results were recorded. The findings led to conclude that paradigm shift is yet to occur and
organisation still use all type of marketing [transaction, interactive, network] along with relationship
marketing especially in context of Romanian companies. :

Lin, L, & Lu, C. (2010) studied the purchase intention of consumer with relationship marketing,
trust, corporate image and word-of-mouth as the variables. Hypothesis were formulated affecting
the same. The data was collected from consumers of an online travel agency in Taiwan. Convenience
sampling was used and regression analysis to test the hypothesis. The main findings were: corporate
image has a significantly positive influence on trust, and commodity image has the most significant
influence on trust, followed by functional image and institution image; structural and financial
relationship marketing has significantly positive influence on trust, and structural relationship marketing
has greater influence on trust compared with financial relationship marketing; trust has a significantly
positive influence on consumer purchase intention; and positive word-of-mouth has a moderating effect
between the influences of trust on consumer purchase intention. The study findings reveal ed the need
and importance for a company to improve corporate image continuously and to realize the nature and
importance of the moderating effect of word-of-mouth. The limitation included that only popular travel

agencies were used including bias.

Gupta, A., & Sahu, G. (2013) investigated the adoption of relationship constructs which strengthens
the relationship in a service market environment. The purpose of the research paper was to study the
factors for adoption of relationship marketing which can improve firm performance and establish
relationship among them using Interpretive Struct1.1ral Modelling(ISM). Group of experts from
industry and academics were consulted in identifymg the nature of contextual relationships among
variables. Findings proved that all the variables Wthh. were divided into four categories are
important (although in varying degrees). Further suggestions include to apply Structural Equation
Modelling (SEM) to test the model.

Aali, S., Ibrahimi, A. et al. (2014) seeked to study the effects of Relationship marketing strategies on
relationship quality, customer’s behavioural and attitudinal responses by presenting a model for
effectiveness of relationship marketing in Iran's Banking industry. Survey method was used for this
study and Questionnaire was selected as the most appropriate tool for data collection. The collected data
was analyzed through structural equation modelling (AMOS 18). Findings of the paper showed that
the strategies of communication, vendor expertise and investment in relationship have positive effects
on relationship quality (trust, commitment and satisfaction) between bank and the customer, but conflict
management rejects the hypothesis by having no effect on relationship quality. Also the results of the
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people. This study was a descriptive/correlational research and data was collected with the help of a
questionnaire and likert scale was used for measurement. Analysis was done using the structural equations
model. The results showed that the relationship marketing dimensions (trust, bonding, communication,
shared values, empathy and interaction) have a significant effect on customer attitude, while the effect of
bonding was more pronounced than other factors. Another highlight of the findings was that there
seemed to be impact of word of mouth advertising due to the fact that staff at banks have a customer
centered approach. Despite bringing out effective results, the results lack generalisation due to limited area
of study.

The authors Malik, M.S., Ali, H. et al. (2017) investigated the consequences of relationship marketing
on customer loyalty. The study also investigated the moderating role of customer expertise between
relationship marketing and customer loyalty. The data used in the study was collected by using a self -
administered questionnaire. Data were collected from telecom industry of Pakistan; more specifically
data source is the telecom users in Multan. Sample size was 500. SPSS (version 20.0) was used for
analysis and statistical tools like ANOVA, correlation analysis and multiple regressions were used. The
result of the present study showed that there exists a direct relation between relationship marketing and
customer loyalty as well as customer expertise moderates the relationship. The outcomes of this study
give motivation to companies and marketers to build effective relation based marketing strategies while
keeping in mind the needs and demands of customer side. Solving complaints and minimizing conflicts on
priorities bases can help in building customers trust and they become more loyal towards company.

Anugragha, S., & Sambasivan, E. (2018) studied the effectivess of promotional strategies towards
relationship marketing in supermarkets of top four cities in Tamil Nadu. Since supermarkets
usually communicate through non personal communication, trust and commitment play a
significant role to build brand loyalty of the marketer. Majorly, the impact of demographic
variables on effectivess of promotional strategies towards relationship marketing is studied
through questionnaire survey method. Random sampling method is used and a total of 634 samples
were found suitable out of 700 contacted through questionnaire. Findings suggest that age, family
income and education have significant impact on their perception towards promotional activities in
retail outlet while gender and occupation do not have significant impact. The limitation of limited area
of research acts as an obstacle for the generalisation of the research.

Muthalib D.A., & Rivan, R.M. (2018) examined and analyzed empirically the effects of relationship
marketing on satisfaction and loyalty of students at the High School of Economic Science Enam
Enam Kendari. Hypothesis were formulated and study period involved was of 3 months. Further a
sample of 120 university students had been taken through stratified random sampling technique.
The analysis was done through Structure Equation Modelling which revealed 1) Relationship
marketing has direct significant and positive impacts on student satisfaction and loyalty. 2) ) There was
direct student satisfaction and not significant positive effect on student loyalty. Since the study has been
specified only in one private university , the findings 'me}y or may not be generalised. Also
another limitation includes that loyalty has a number of indicators and they have considered only
relationship marketing and satisfaction.

Zarei, G., Lalisarabi, A. et al. (2018) stated the change in scenario where organisations are obliged to
change their responses to the market. Making use of correlation survey research method, the authors
investigated the impact of relationship marketing on the perforn)ance and mediating role of satisfaction
loyalty & competitive advantage variables. The population includes active pharmacies in Ardabil
city within March 2017- March 2018. Structural equations modelling was used for analysing and results
obtained confirmed the hypothesis that relationship marketing affects the performances of pharmacies in
Ardabil through positive effect on variable (satisfaction loyalty, competitive, advantage). To conclude,
the authors suggested that relationship marketing in pharmacies can increase the satisfaction, loyalty of
Customers and competitive advantage of these organisations. It is better if organisation keep a record of
customers and identify their strengths and weaknesses from time to time.

© National Press Associates www.npajournals.org 35




Global Journal of Accounting and Management

(Combined Issues July 2019 to June 2021)

ISSN No: 0976-9366

Table 1: CONSTRUCTS RELATED TO RELATIONSHIP MARKETING WITH THEIR RESPECTIVE

AUTHORS
AUTHOR CONSTRUCTS
O'Neal, C. (1989) Trust, quality improvement, shared values

M. Christopher, A. Payne et al. (1991)

quality improvement, commitment

Morgan, R., & Hunt, S. (1994)
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flow of proper communication

Zineldin, M. (2000)
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GOVERNMENT AND NON-GOVERNMENT ORGANIZATIONS WORKING
FOR STRAY ANIMALS IN PUNJAB: AN OVERVIEW

*Dr. Manju Mittal
*Assistant Professor, GSSDGS khalsa College, Patiala, Punjab, India

ABSTRACT

The stray dogs are a hazard in developing countries and same is true in India and state of Punjab is
no exception for the same. Specifically two animals i.e. dogs and cows are a common site in the state
of Punjab. Different government and non-government organizations are working throughout the
state for the welfare and management of stray animals. In the present research paper, an endeavor
has been made to explore the active stray animal welfare organizations and their working in the
state. The findings of the research clearly indicate that no government department is fully
responsible for stray animal menace and it is not in the objective list of any of the government
departments working for the management of strays in the state. There are many non-government and
private organizations working for stray animals in the state but all are involved in animal welfare
activities, negligible efforts to control their number.

KEY WORDS: Stray animals, Organizations, Welfare, Management, Population
1.1 INTRODUCTION

The cattle, dogs, cats and monkeys that do not have any owner and strayed across the road or other
public places are called stray animals. With the rapid urbanization, the increasing population of stray
animals has become a serious social problem in the cities of Punjab. Many organizations are working
for stray animals throughout the country. The present research is an attempt to explore the
government and non-government organizations working for the welfare and management of stray
animals in the state. Further an attempt would be made to study the functions performed by these
organizations to resolve the issue of stray animals in the state.

1.2 STRAY ANIMALS IN PUNJAB

The stray dogs are a hazard in developing countries and same is true in India and state of Punjab is
no exception for the same. Specifically two animals i.e. dogs and cows are a common site in the state
of Punjab. A number of news on the print and elect.ronic media shows that the stray animals have
become a severe public administration issue in the villages and cities of the Punjab.
Different organizations are working throughout th'e state for t}\e welfare and management of stray
animals. Many organizations are running 'I}OSP_ltals for ammal.s, keeping ambulance vans for
transporting ill and injured animals, sterilization of stray animals, developing and creating
gaushalas. In the present research paper, an er-ldeavor has been made to explore the active stray
animal welfare organizations and their working in the state.

1.3 REVIEW OF LITERATURE

In order to have an in-depth understanding of the research topic, several studies on stray animals
have been studied and reviewed.

* Reese J.F, (2005), in research article ”Dogs and Dog Control in Developing Countries”
embarked that the human population is subjected to minor problems by a large free-roaming
dog population, including noise and environmental soiling by ordure, and to some major
public health issues, such as rabies, from which thousands of people die every year, mainly in
developing countries.

* Panda & Kumar (2006), in research “Environmental pollution caused by stray animals in
Palampur city, Himachal Pradesh” states that stray animals not only pose serious threat to the
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traffic on roads, it also causes serious ha . ..

o o attacke. zard to the human health by direct injuries caused by
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member countries” states free roamin do s are a lobal roblem j C.Ontrol amon
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o Kanchan (2015), in research “Animal Attacks and Injuries: Fata]”

conflict because of the destruction of natural habitat of anim .l atal. notifies human animal

in human surroundin s causin animal attacks. hese animalS. nimals are thus jntrod ad

for ublic. o, the medico le ale ertsneedtoha eu to t a a.ttacks sometimes uce

i n

of fatal animal attacks. 1€ minute kno led o on Sh © fata!
o Sharma & Shah (2017), stated “Design and Development of . e cases
Using Image Processing” presented a distance findin method Anima]
system for automatic animal detection on hi h ays for od an
usin ima e rocessin and com uter ision techni ueg
Mota Rojas et al. (2018), in research work named "Te.achin

. ]Odhp}lr, India in the
gical sterilization can be

ygiene: hallen e f
: or
g with the human population

) SiDetection Algorithm
e enpy anim le and a lo cost
mal  ehijcle collision

in Latin America” explains th i nima

Sd‘lOOls 1 If h researc}I: 1 ¢ current drives of change on t, L elfare in eteri

animal elfare. i€ 75 analyzed the current dri es of € Importanc nary

teachin animal elfarein atin merica. of chan e op the | e of teaching
Im ortance of

o Aryaetal (2020), in research “Circadian variations in foragi
ing

treet cattle of urban Samb . and :
patterns of stray s ambalpur, Odisha .5 ANd resting /¢ )
attributed to urban de elo ment and reduction in the sizé I(I:fdla c_lescribe dg{h;?ndmg activity
the cities. he street cattle contribute to s read of disease traff.r AZIN land are, Street cattle is
’ ICcon estj N and around
on and o

road accidents. ometimes street cattle become ictim as tp
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metallic junks alon ith the lefto er eatables. Sume lastic 1 ccurrence of
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ducted on stray

ely roamin do s, s read of disease due to do ts of
Stra

: lobe etc. . S and . .
stray animals around tl;e e s far as §tate of unjab is cq admmlstrati 'Y animals like
there is hardly any study con ucted on or anizations orkin ¢ flieerned, i ha € Issues to tackle
o ists a research 2 and the resent study is an attem ¢ g or stray anima] €€N noticed that
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there
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these or anizations are for stray
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1.5 RATIONAL OF THE STUDY

It is an unpleasant scene to witness stray dogs and cows r i i i

streets, shopping centers and inside/ ouy;sidf the tourist p?aacr(r;;nagls?)r.lCIltsiizgtl:sgafrgely - th y FOIOnieS'

the state administration. Therefore there is an urgent need to explore the organi o g e of

the stl:ay animals in the state. Hence the present study “Government ganclizalillons working for

Organizations working for Stray Animals in Punjab: An Overview” is an atte o overnment

about the organizations working for the welfare and management of stray animgllf itnt(;}iéeez:;fthledge
e.

1.6 OBJECTIVES OF THE STUDY

¢ To explore information about the organizations working for Stray Animal in the stat
e To examine the way these organizations are working to resolve the issue of strzn;l :r'f Is i
imals in

the state.
e To make suggestions for the management of stray animals based on the research outco
mes.

1.7 RESEARCH METHODOLOGY

To study about the government and non- izati
. government organizations working f i 1
state, mainly secondary data has been used. The data has been collected fror;gl b%rﬂftra¥ animal in Fhe
sources O’f data. The employees of various government departments and mem%n o and. offline
organizations and NGOs were approached and discussions were made to collect th: l;fOf dlflferent
ormation to

achieve the objectives of the study.
1.8 GOVERNMENT ORGANIZATIONS WORKING FOR STRAY ANIMALS

There are many government organizations working throughout Punjab for the welf

protection of stray animals. A number of hospitals, dispensaries and laboratoriese e and'

animal health under the guidance and control of the state government. Mainl thare working for
jointly responsible for the management of stray animals in the state. . y three departments are

The government organizations working for the care and i

. protection of stra i

listed in table 1.1. Further a detailed explanation about the establishment yo;$$ils on state Ie\./el are
these organizations is also made in the next part of the study. » o) es and functions of

Table 1.1 Animal Welfare Organizations working on the State Level

State Level Government Organisations

Department of Local Bodies, Punjab

Department of Animal Husbandry, Punjab

Department of Rural Development and Panchayats, Punjab
Northern Regional Disease Diagnostic Laboratory (NRDDL)
The Punjab Veterinary Vaccine Institute

Veterinary Polyclinics for Livestock Owners

Civil Veterinary Hospitals (C.V.H.)

Civil Veterinary Dispensaries (C.V.D)

1.8.1Department of Local Bodies, Punjab

The Department of Local Bodies, Punjab was established in the ye .
status in the year 1979. The aim of the departmentis to mak}e’ :I:el?ligainlic‘:la; glyen‘ permanent
of Punjab to be the best in India. State of the art urban infrastructure, citizen facilj 0c‘hes n the State
service delivery system are the objectives of Urban Local Bodies in Punjab. Ce 1tlFat10n al.u’i efficient
made under ‘The Punjab Municipal Act, 1911" to deal with the several issue.s r f g Lovisions were
in the state. A paragraph has been added in the act under the heading ‘D © ated to stray animals
mainly four provisions are added regarding different types of stray anifrgnal anfilerous Animals’ and
section 109- Disposal of mad and stray dogs and other animals, section 110 uSrtllfgr'f Oul;iSeC'cions ie.

B Ing dogs to be at

large, section 111- Control of elephants, bears or camels, section 112
/ ’ - Elephants along publi
g public roads.
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1.8.2Department of Animal Husbandry, Punjab

The Department of Animal Husbandry and Dairying (AH&D) -

Animal Husbandry Dairying & Fisheries (DADF) isg c(me of 2he Z?I;’arrterlrllzazdi asﬂDeII)\thr.nent o§
Agriculture and came into existence w.e.f. 1st February, 1991. The departme tn‘ he nu.stry fo
matters relating to livestock production, preservation and protection from di n 15' responsible o;
stocks and dairy development and also for matters relating to the Delh'sij[l'seS’ improvement 0
National Dairy Development Board. It also looks after all matters pertainin lt 1}k ‘Scheme fmd fche
inland and marine. The department advises State Governments/ Unjon Te”%to?iiljf.unt% alzd ﬁSh]eﬁei 3

in the formulatio

of policies and programmes in the field of Animal Husbandr , Dai
main thrust areas are: Y, Pairy Development and Fisheries. The

= Development of requisite infrastructure in States/ UTs for i
. . m .. |
» Preservation and protection of livestock through provision ofp lzZVIItILg Pl”Oductlvlty, I
» Strengthening of central .livestock farms (cattle, sheep and alth care. o
superior germ plasm for distribution to states. poultry) for development of

= Expansion of aquaculture in fresh and brackish water and w |
, elfare of fisher-f
-folk etc.

Objectives of Department of Animal Husbandry, Punjab ]
« To improve the genetic potential of the livestock throy h scientifi

o To provide efficient and effective health cover to the Jj fesfs;intlﬁclbreedin .

wealth o

« To provide improved feeding and management "
services in the field of animal husbandry. Practices,

T f the State.
0 .
Provide effective extension| :

1.8.3Department of Rural Development and Panchayats, Punjab ]

lopment and Panch )
The Department of Rural Develop anchayats, Punjap ;
of various centrally sponsored and state funded schemgzbfls feSponsible for the implementation

- ce 4: - g or
generanon, sanitation, capacity building, women's g ocial and o Poverty a[le

g . . viatio -
f basic amenities and services. conomic emp, n, employment

provision o e f  Rurel D Werments, apart from
The guiding and driving force of Kural Development ang Pa

panchayats (Gram Panchayats, Panchayat Samiti and Zj] Parirsllclhayats Deparhnent .
as may be necessary to enable them to function as insti ad) with s 'S to endow thei

. . tlltions uch POWers a Ly
ctate.The main functions of the department are providing s *If BOVE in rupy oo o
functioning of the PRIs, rendering assistance in implemen;; Ministratiye frame ral areas of the

“work for smooth

tends the technical support and know how to PRIs ; es ang '
- the different levels. S In order tq execuproleCtS through PRIs. It

e vari
arious development

Ndhay
. s for an
Diagnosis i e

Jammu & Y nnoshe

To impart disease diagnostic related trainings to veterinariapg
Jivestock diseases.

mal and poultry dise

schemes at
1.8.4Northern Regional Disease Diagnostic Laboratory (NRDDL) J
ala

NRDDL, Jalandhar provides below mentioned laboratory servic
e

of various diseases of livestock and poultr

ima] hea]t .
Kashmir, Himachal Pradesh, Rajasthan, Ha h dia

N region of gnostics: \

Indi,
and Chandiga(i;\a Including Punjab:|
and *

Parapet
Pets T€garding diagnosis of ‘

i |
ations fo; S region of India J

) ex ‘ |
Imationa] Signi“f?lly Tansmitgeq d I
cant g; isease
Seas .

nary Vaccine Institute ¢ like; BSE, Bird Fluw |

To investigate ant
To evaluate semen of bulls from various semen s
Gurveillance and monitoring of national and inte

FMD etc.
1.8.5 Punjab Veteri

y Vaccine in'stituﬁe was set up in Ludhl .
f various biological products requi ana in the
red fOr Year
the 1971

COntrq) of (‘j'\flth the purpose of
Herent contagiou? |

a .
ase outbreaks in the Northey
n

\

Punjab Veterinar
manufacturing ©
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diseases among livestock including poultry.
1.8.6Polyclinics for Livestock Owners

Every district of Punjab is having veterinary polyclinic for providing treatment of various diseases
by team of expert doctors. The main purpose is to different health services. The services provided are
as follows OPD, Surgical Specialization Services, Gynecological Specialization Services
Microbiological & Pathological Services, Emergency services and Ambulance facility. '

1.8.7Civil Veterinary Hospitals

There is 1367 Civil Veterinary Hospitals (CVH) in Punjab established with a purpose to provide
veterinary health services for domestic and stray and wild life animals. It includes artificial
Insemination in cattles and buffaloes, several test facilities through diagnostic laboratories at Tehsil
level hospitals, issue of health certificates and postmortem certificates, conducting mass vaccination/
de-worming programs, conducting veterinary health and fertility camps, providing technical
advisories/ project reports and publicity of departmental schemes and extension activities.

1.8.8Civil Veterinary Dispensaries

There is 1489 Civil Veterinary Dispensaries (CVD) in Punjab. CVD are established with a purpose to
provide veterinary first aid and minor health services for animals, artificial Insemination in cattle
and buffaloes, conducting mass vaccination/ de- worming programs and providing technical
advisories and publicity of departmental schemes and extension activities.

1.9 NON GOVERNMENT ORGANIZATIONS WORKING FOR STRAY ANIMALS IN PUNJAB

In this part of the study an effort has been made to identify the non-government organizations
working for stray animals in Punjab. According to National Rabies Control Program- Ludhiana
Patiala, Jalandhar, Hoshiarpur and Sangrur are the worst-hit dog bite districts of Punjab. Therefore’
an attempt has been made to explore the non-government organizations working for stray animals ir:

these five districts.
Table 1.2 Animal Welfare Organizations in most Dog Bite affected Districts of Punjab

131(').. Name and;gc(l)ress of the District Phone Activity Field

1. Care of Animals & Ludhiana 9888482696 > Rescue and rehabilitation of wildlife,
Protection of enforcement, training, coordination with
Environment-India various animal welfare organizations, govt.
(CAPE-India) departments and wildlife officials
BXXIV-2696/1A, Sunder
Nagar, B. Jodhewal,
Ludhiana

2. SPCA Ludhiana > Care of stray animals
D.B.R.S. Nagar, Ludhiana » Dog adoption

3. People for Animals Ludhiana 0161-4637011 | > Sapy and Neuter surgeries for dogs and cats
Ludhiana > Medical facilities to rescued and injured

animals

4, Animal Rescue Mission & Ludhiana » Care to abandoned, neglected, and injured
Welfare Society animals
(ARMWS), Ludhiana ‘

5. Dhyan Foundation, Ludhiana 9814049408 » Reinforce a standard of living for animals and
Ludhiana prevent cruelty.

6. Gau Vansh & Pashu Patiala 0991556046 » Provide assistance and medical care to inj
Chikitsa, Patiala orphaned, ill cows injured,

> _Provide ambulance services.

7. Gau Sewa Samiti Arya Patiala 9653996539 > Animal shelter and medical facilitie

Samaj Chowk, Patiala S SIEET90005 > S
. i Sewa  Samiti, | Patiala Cares for ill inj ;
8 {;lei;llta - S food and injured animals anq provide
i i atiala
9. Sai_ji__Animal Care 324 > Educate the community on animal care and
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Sr. | Name and;gfgess of the District Phone Activity Field
No. :
Society, Quarter No 1303, Interactions with animals
Site 2, Patiala -
10 | Guardians of the | Patiala 9872199856 > Reunite lost pets with their caregivers or seek ||
Voiceless,1063/2, Deshraj new families for them.
Street, Patiala - -
11. | Gau Raksha Dal, Shri Patiala 7742803805 > Cares for ill and injured animals and provide
Krishna Gaushala, routine medical facilities to animals
Rajpura Colony, Patiala . |
5T Hirwains World Patiala 9152890766 »  Provides shelter and food for cows
Organisations : —
13. | Healing H‘ands, Patiala II::E:l: 3323146532 > __Animal shelter and medical facilities
14. | Krishna Kn;m Welfare 695283 > Stray animals care and protection
Trust, Patiala i
i landhar 1140118952 > : ‘
eev Welfare Society , 49 | Ja »  Provid |
15. !rower Town, Khurla, Vides shelter and food for cows
Jalandhar e
landhar 9779320008 ,
Kamdhenu Gaushala, Ja > Re -
16. Nurmahal Road, Scue of abounded animal
Jalandhar |
landhar
—7 [ SPCA Ja > -
Y7 | Dc office, Jalandhar ?;E"s lian Cow Breed mprovement and
T People for Animals, Jalandhar | 98143557251 Fach —ation Program
" | Police Line, Near Bus animlatfte féscue and rehabilitation for stray
stal'ld, Jalandh.ar . x ) Pl’omots. .
19. | People For Animals Hoshiarpur 9988520510 > Edy € Vegetarianism,
" | street No.9, B-20, Welf(;arte and sensitize people for animal
Hoshiarpur ¢
——Zfo—— Gau rakshak Mandal, sangrur 9417232680 _/
Sangrur Qx Vide shelter for abandoned cows.
Table 1.2 consist data regarding the Name \——/

. ) + address,
organizations working for stray animals, [t can b

izati e Observed CfontaCt Number and functions of
government and prlvate: orgamza 10ns are working for Stray an rom the data that various no"
activities of these orgamzahc?ns are concerned that are simi] Imals, Ag far as the functions an‘
and welfare of stray animals in the state, ilar to

€ach other j.e. the care, protectio?
1.10 FINDINGS OF THE STUDY

e The findings of the research clearly indicate tha

iective li f th .
objective list of any of the three departments TeSponsible ?:,rafh ANimal menace ig not in the
r

oreover the municipal cor orat )
:}tlaet;il}/llions of stray animals wherl: thaet;ogs arle assigneq With € Management of strays m.lt'l;‘z
. . re a e 1 1
rovide even water and sanitation serviceg ready task to catch and ster '
P ' 8 about lack of resources

o There is no department in the state fully responsip)

are many non-government anq
o There ar y . .
1 are involved in anima]
state but al ' / lima " . ' -
- e iffer . t fields of activig Vities, negliginllg for Stray animals I t
humane societies etc., the basic Objective of ¢ es of liffe, b

ir

hej € efforts to control the!

i i e . ( .

pain and suffering to the animals anq to Promoltreetflfor S is the g aI}lmal welfare bodies an”
nej

e accaly
T Welfare €. to prevent unnecessa’’

district

4

t the

€ o tack|e the

Private organization

Menace of stray animals.
welfa]‘e

Many organizations in the state are ry

() . . .. . nnln .
for transporting ill and injured animals, sterigliil:tsipltals for ANimg] 15
gaushalas. N of sty Y anim Sl’ keeping ambulance V?]n‘l
]_ISUGGESTIONS OF THE STUDY als, eVeloping and Cl.eatll 7 |
1.

i

The government should fix the ,

) menace of stray animals.

esponsibility of

a Particu )
lar d

ssociates WWW-npdioumols.org

A ®Partment to deal with
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A community based animal birth control program, i i i : :
facilities can result in a rabies free, healthypdogg prginti?::l}j)islfhgiehrtr:;dalrcla;;g raenflndllflpahent
are equally taken into account. Community based animal birth control proj t] T o e
established in every town, village and city of the state. projects need to be
The MC should take it as a project and should implement wi il . .
The co-operation from the local people in roundinI;; up the ;\:clrt:yc}:l;itlr: Sslpizt?tibg;t}e,nindtsfncemty'
Majority of cases of injuries and deaths due to stray animal attacks are dog bite der .
attack cases, hence the state government should make efforts to control theg increan‘ cow/bull
of population of these two types of stray animals on priority basis. asing number

The state government has to come up with large scale interventions that can deal with th
problem. Government should provide proper administrative support to NGOs a dWl i ate
organization to make the state free from stray animal terror. né private

To make state, free of stray animals, government should initi
s , itiate a com i :
plan for the entire state. munity based action

1.12CONCLUSION

The stray animal menace is not in the objective list of any of the three departments res i

the management of strays in the state. There are many non-government and private orli)on?lbh,a for
working for stray animals in the state but all are involved in animal welfare activities %)a: lzit10n§
welfare bodies and humane societies are working to prevent unnecessary pain and su.fferis N atrlzl mal
animals but no effort is visible for control in their increasing population. The increasin o t;) o

of stray animals can be handled effectively with the help private and NGOs that are alrge:;}lr) lvlv?)?l?i?\g

for stray animals.
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Abstract

Women participation in entrepreneurship contributes signifi§ar.1tly' m achieving sustainable economic
development. But female presence in the area of e.ntrepreneursfup is limited due to several social, economic
and psychological factors. The current study-' tries to unearth the factors responsfible for such outcome
through existing literature. The stud){ also tries to understanfi the concelpt of t?l{s1ngss incubation as the
enterprise support system and how it Ce_u} help in encouraging .women S Parhapatuon in new business
formation. Majority of the problems identified can be addressed with the ]?us.mess I_ncubaﬁon system as the
design of such systems have been developed to overcome the problems similar as identified. The study is

based on the secondary data.
Keywords: Women entrepreneur, Business Incubators, Economic development.

INTRODUCTION

Women entrepreneurship is one of the important phen'omena s?nce it highlights the emerging needs and
desires of women. Nearly half of the population of In<?1a c‘omprlses of women in India but they own only
20% of business in India (TOI, 2020), so their contribution to economic development is much less in

compare to their potentiality.

Business in India is mostly dominated by male counterpart and Fhere is a common belief that women are
not capable to handle the rustic business world. These as§umpt10ns are prevalent in India which creates
unwanted barriers for women entrepreneutr. These barriers are mostly based on unscientific thought
process and biased attitude of the society in general. But many women entrepreneurs like Ms Kiran
Mazumdar Shaw, Ms Vandana Luthra etc. have proved thaf such thougbt process are only taboos and
systematic approach with right attitude can help female aspirants to achieve their goals. In the current
study, an honest attempt has been made to identify the cha.llenges fac?d by the female population in India
the aspiring women entrepreneurs to establish the business enterprise of their choice and to
of new business. The present study also tries to identify the business opportunities
dia and different support systems developed for their assistance,

which prevents
carry forward their plan
available for women in In
In the globalized world, entrepreneurship is considered as the backbone of economic policies and is being
used as the tool for economic and social development. New Product.development increase in profitability,
employment generation, increasing market share' th.rough Innovation gtc.. are few goals which can be
achieved through this. In general, Entrepr,eneur'slrup is the process of building and creating new business
that helps to generate profit and customer s.sa‘tlsfactlon. It is dlfferent‘ from normal business as it leads to
formation of new identity which uses the existing resources in producing new product or developing new

production process or satisfying new needs.
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“Entrepreneurship is the process of creating something new with value by devoting the necessary time and
effort; assuming the accompanying financial, psychic, and social risks and uncertainties; and receiving the
resultling rewards of monetary and personal satisfaction” ( Hisrich et.a1,2013,p 9).

This definition talks about four basic aspect of an entrepreneur like cr
time and effort, the rewards that an enh'e}?re.neur can expect, and the ri
aspects impact all entrepreneurs in t.he 51m11.ar manner. The Sta.teme
aspect nor an effective issue associated w1th .entreprene_urs].up' I
entrepreneurs who are female and makfe significant contributions
employment generation and wealth creation (Brush and Cooper, 201

eating something new, devotion of
sk and uncertainty associated. These
nt signifies that gender is neither an
n this study, the focus is on those
to the society in terms of innovation,
2) and also on thoge

potential female entrepreneurs who wants to contribute in the similar fanner for the Indian economy.
Entrepreneurial process

It is commonly believed that entrepreneurshiR 1 s the outcome of Creativity and innovation. Creating
something new which is perceived as value addition may not foll :

: : : OW a standardizeq Process but activities
carried out during the formation ° f1 roce bul?le?shenhty e Srouped into few broad concepts which
can be explained as entrepreneuria procet;s: (Hisrich, %013, p-10). Entrepreneurial Process may be defined
as a systematic process of creat{ng some. Ing new with valye by devoting the required H and effort
accompanied by financial, psychic and social risk and uncertainti 1 e

(Hisrich et.al, 1985) has identifie
following flow chart:

€s.

d four distinct phases of entrepreneurig] Process which are depicted in the

Identify and evaluate the OPportunity

Develop business plan

Determine the sources required

Manage the enterprise

i ively but th,
e mention phases moves progressively by ey are n
EZ:I: :f;arately or can be taken up before COmpIeﬁng th Ot my

. aﬂy exclucg; .
. e USive
eral factors and are responsible for deVelopme Previoyg Phase. All i

‘€. any stage can't b¢

nt of ese ph : ed
sev ip can be ized i : Phases are influenc
Ie)r}:courage entrepreneurship ¢ categorized into f0110wing broadeg:erprlse' Factorg (conditions) which
: NCept-
1. Personal factors: Academic  apg technica pt:

achievement/ success/ power/ independence, abili qualiﬁcaﬁon,

. t .
5 Social structure: Family background, social cygtq 0O take risk,

ms, statyg titude ¢

desire  for  highef
social perception about entrepreneurship, skilleq wor

wards entr. rship:
o . epreneu
Kforce. = “OMpetitiq P

. g . - s . . ) n, Stat’us . ocief}"‘
3. Economic condition: Economic policies, Avallabxlity of finance ¢ in the s
income. . P Ina.l] . f
4 ll?olitical condition: Qoa\;eiinmelnt policies, schemeg, SUpport g clal Nstitutions), level ©
’ evelo : P,
5. Status of teocllg)“ﬂoglc pment Avallablhty of hJY]Stl , taxatio, ol
Sanchihel‘, 2 : , Use of h . ' q
i echnology (Joshi
influence the creation and growth gy
The abov'e. faCtorcsont“ribute positively to the society, ng new Usinegg o .
these entities 1 men whg, fulfiy ﬂr 8aNization (startups) and helf
. Nese "
tional Press Associates www.npajournals.org “Onditions can also becom™®
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entrepreneurs. Several women participated in the process of entrepreneurship despite the fact that they do
not enjoy a same social economic opportunities as men (Joshi, 2018).

Since 1950, women participation in formal waged work has increased steadily so much so that now they
occupy just below fifty percent of employees within developed countries (OECD; Women and Equality
Unit, 2008). This increasing participation in the labor market is not reflected in entrepreneurial careers,
where their presence is 25% in self employment and less than 10% in business ownership across European
Union (OECD, 2003; Global Gender Gap, 2007). The scenario in under developing countries is not very
encouraging and in some areas the percent is much less.

Women entrepreneur

e defined as a women or group of women who initiate, organize and run a
business enterprise. In terms of Schumpeterian concept of innovative entrepreneurs, women who innovate,
imitate or adopt a business activity are calledo Worr}en F,ntrep.reneurs. The Government of India has defined
Women Entrepreneurs based on women participation in equity and employment of a business enterprise.

Women entrepreneurs may b

s defined as an enterprise owned and controlled by a women having a

Accordingly women entrepreneur i . p!
of the capital and giving at least 51% of the employment generated in

minimum financial interest of 51%
the enterprise to Women.

Some studies states that women contribution in the field of entrepreneurship is encouraging and also
highlights those women businesses is one of the fastest growing entrepreneurial populations in the world

(Brush and Cooper ,2012).
METHODOLOGY

The study is exploratory in nature
Indian context. The paper is entitled
1. To study the status and contributions of women entrepreneurs in Indi.an economy.
2. To identify the various problems faced by women entrepreneurs involved in different areas of

India.
3. To explor
schemes.

The criteria for selecting the |
Women entrepreneurship spec!
REVIEW OF LITERATURE _ :
onomic activity which is associated with the formation of new business entity for
need in a better way Or creating and offering solution for the need which was
oduct (Hisrich and Brush, 1985). The concept of entrepreneurship also states
me which further leads to economic growth and social development of
: . : lly accepted phenomenon, that entre
the manian, 2003). It is a universa . ’ preneurs leads to
fhe ne(.):;rilgrgzo‘(sglbr% derstanding the concept of entrepreneurship in a broader sense helps in creating

bright future of the society (Harold and Loren, 2009).

The concept of women entrepreneurship has nevefr c:ifferefnﬁ?tzd on the. basis of sex and it states that
women entrepreneurship is a process where all the1 acI o;s Cc; plfouuct}on are organized, managed in a way
that it helps in generating employment to the people. In India, following are the top women entrepreneurs

who have excelled in their field in terms of profitability and innovation.

and attempts to depict the phenomena of women entrepreneurship in
to cover the following objectives:

e the various prospects available for the women entrepreneurs including government

existing research on the topic included highly cited research studies on
fically in the Indian context. The review is structured into thematic form.

Entrepreneurship is an ec
serving the existing customer
not covered by any existing Pr
its contribution in generating mnco
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Tablel: Top women entrepreneurs in India

S.no. | Name of the Company Name Area
entrepreneur
1. Falgunin Nayar Nykaa Multi brand beauty store
2. Neeru Sharma Infibeam E-commerce store for books, electronics and automobiles
3. Radhika Ghai Aggarwal | Shop clues Online E-commerce store
4. Richa Kar Zivame Biggest online retailer of lingerie
5. Sabina Chopra Yatra Online travel agency
6. Sairee Chahal Sheroes Women carrier helpline
7. Shradha Sharma Your story Media technology platform
8. Suchi Mukherjee ;im:road — Online store for shopping
aakpay, co founder i
9. Upasana Taku o mfbiiwik Online payment gateway
10. Vandana Luthra VLCC Healthcare products

Source: startupsutra.in, top-10-most-successﬁtl-women-entrepreneurs in india-2019

Statistics and Programmed Implementation, women constitute aroung CGHSu:f:, released by the Ministry of

in India i.e. 8.05 million out of the total 58.5 million entrepreneurs. While of the total entrepreneur base

due to the lack of other work opportum.ues, many others are driven by a SO

significant shift of women from 3K's: Kitchen, Kids and Knitting t, 312"5. ;P Kl

Energy, Electronics, Engineering and Electricity. With the passage of h ickle, Powder and Papad to 4E's:

inspiring entrepreneur but still women faces a lot of Challenges and co tfrne, women are also becoming an
s

. aint
Problems faced by Women entrepreneurs in India S across the country.

ecific mission or goal. Thereisa

In order to understand different types of problems face
the similar area were considered and on the basis of v

d.lby women en
. o ailab
women entrepreneurs have been identified:

le literatyy trepreneurs’ studies carried out in
e, the following problems faced by
Limited access to fules: Fin@ce is an important input for
Jifeblood of an enterprise and. is mostly controlled by male po lelllitrgpreneurshi
prefers to fund .busmeSS entities managed by individualg wliloahon of the country. Financial institutio™
business is a major challenge for women entrepreneurs, A rra o 2™ M2le. So manacing fueds for thel
be a hurdle for female entrepreneurs and in severa] cageg the 88 funds from, diffe ging funds for i’
new business. In some cases venture capitalist toq avoid z’uare. forced tq abang ren’f sources proves ;
shows that the major reason for a women to discontinye nd On their idea of starting

. Ng such bue: ;
and Nucci, 2000; Du Rietz and Henrekson, 2000; 'thelr businegg is 1 usiness plans. Several studi€’

P as it is regarded as the

. .. . . arim, . ack of ) !
e e lmted-mffrormghanokn aab,."“t.me availability o dfg * Watson, 2903 acllyequate finance (B?dfa
get easy access to credit from s and ﬁnancial insﬁtutions erent SOurceg of f ue to lack of fomt

S e . un
Family responsibilities: In India, it is the responsibil; d, women are unable
For a married woman, it becomes stressfy ty of a wq

l to m man tq 1
between family duties and business work. Hap dlin?age their businessozk a
s

. . e bo .
energy, 5o they failed to excel in their businegg. th farmly and buysjpeg
ucation and technical skills: Lack of traing,
o become a successful entrepreneyy. H g and lowey 1
the chances of success among wom ea ary 2010y .. evel of educ
n

fter thejy family and Childrer‘e'
€y have to gtrike a bala®
S Consumes ; ot of time &

Level of ed
of women t

timing issues, o

ations redyces the cha”

i services and trainj ues {
focuses on the adVl.SO.I'Y d profi b‘t?alnlng of Wome IS re that due to lack of training an
to improve productivity and profitability of the enterpe.  CVArds toch.. . LCes, UNIDO (2003)' ;

TPrise, Chnicq] , Document, (<7

nder barrier: In India, differep,

nd . . de |
tcus Managerijal ability in "
in order to grow in the toms & bility ;

. d e
Social and & teu, and
Ir fielq Ge

for every woman Aditiop are f, |
®T disey,.. . Ollow : Al
“MMinagj, . ®d which creates an obs* ost

n j 1
S also geen a5 one the ?
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important challenge that every Indian women faces in society as it is believed that women are incapable of
doing the business and they are meant to handle their family and male are meant to run their businezs

Scarcity of raw material: Due to shortage of funds, it creates difficulty for women to have an easy access of
raw material. The huge cost of inputs too becomes an obstacle for women in becoming a };ucce ful
business entrepreneur. 8 %

Lack of confidence: Women generally have insecurities with respect to strengths and capabilities and th
are not ready to accept the new challenges and risks in the business. In India, it is believed that o e’y
primary duty is to take care of the children and other family members. So, they lack confidence irrlziei?l;

their business on their own.

Risk bearing capacity: In India, women are weak and shy by nature. Due to lack of training and educati

women are not ready to accept the risk. To generate huge amount of profits and contirglue b € _ucatl?n,
longer time period requires the huge risk taking ability but women are not risk tak usiness for
confidence and courage to face the future risk. ers as they lack

Cultural constraints: Since women have made significant position towards sexual i

e .
the workplace, but their position as the family mainstay, in terms of parenting and ?ll;?rlllety, elzi;catlon a.nd
relatively unchanged (Winn, 2004 cited by McGowan et al., 2012). making, remains

Networking: Networking between different business units is considere s
establishment and growth of start-ups. Networks due to its inherent charactercilsuiss ;rol\)'z:lfvi factor for
minimizing the threats present in the market and helps in reducing the starting and 00 € means for
improving reach to unique business ideas and funds (Aldrich and Zimmer, 1986; Indarti a Eeiatlng costs,
2005). Social network has significant influence on business adaptability (Kristiansen 2002 andenbe.rg,
helps the entrepreneurs to procure different inputs required for starting and maint’ain' )- ﬂl-\lletwm:kmg
entity like counsel (Bruderl and Preisendorfer,1998) cooperation (Greve and Salaff 2003mgb e b_usmfes.s
understanding (Linehan and Scullion, 2008), form tactical coalitions (Tonoyan et.al. éOl 0) ), obtain implicit
business prospects (Farr-Wharton and Brunetto,2007), and attaining credibility folr their' come across new
and Shaw 2006). It has been noticed that women entrepreneurs were poor in devel oping bz;‘itsgl:srlrslz(tsve:)r:sr
s

(Linehan and Scullion, 2008).

High competition: A woman has to face stiff competition in marketing their prod .

money in advertising them. Due to limited access to credit, is becomes challeljlginchtzra‘r:’ci ;ﬁgu?ei a lo’cti oé
n to face s

competition in the market.
Table 2: Problems faced by women entrepreneur:

Sr. Problems Claudia Brush Poonam Reena Ranbir Swati T
No. Nida
1. Limited access to v v v v v v

funds v
2. Family v v \ v v -

responsibilities v
3. Level of education v - \d v v =

and technical skills v
4. Social and v v v v v vz

gender barrier v
5. Scarcity of raw | - - - - v -

material v
6. Lack of v - v _ -

confidence v
7. | Risk bearing - - v v v -

capacity v
8. Cultural constraints | - - v vol- |

v
9. Networking - - - v - —————
10. High competition - - - - v I
v

Source: Author’s Compilation
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These are the common problems identified through different studieg (from the above table 2) for better
understanding of the situation. It does not mean that all women entre
hurdles. The list of hurdles varies from person to person as every wom
product is different. The above list can be used as guideline for the pote

PROSPECTS AND ITS EXPLOITATAION

itially, Women in India entered in the entrepreneurial activities . . )

Lrﬁemp};oyment rate and lack of male earning member in thebfe:;:;ls;. Olgll;to c:;scon(t)hmlc Condltlo.n ’ hlfgh
entrepreneurship to fulfill their personal aspirations and desjre for independenc a"lyh ey are opting o;
education and increased participation in technical education s creating new e. The rise in t.he level o
entrepreneurs. In the present scenario, Women’s role in building nation’s econ enue.S for aslelg women
considering entrepreneurial talents among women, the Government of 1 0$1y is very significant and
supporting schemes to encourage thEII‘, partic.i;?ation in entrepreneuria] activl?ﬁ 1a has de\{elope'd ‘man};
these programs is to encourage women’s participation in entrepreneursh; ii es. The main ob]ectlv? 0
socio-economic development. One such institutional support system devI1) an thereby a Chieving holistic
business entities is called Business Incubators. eloped to support newly forme d

preneurs are facing the same set of
€N entrepreneur is unique and their
ntial women entrepreneurs.

Understanding Business Incubation as solution

Business incubators are those organizations which sy orts

phase when the risk of fa.i lure is very high and helps Ileijem t: i)vevcl:znflzr?led business firm in their early
Incubation has been practiced as a tool for women entrepreneursh;j d Successfy]” (Pal, 2006). Business
the world (Scaramuzzi, 2002).Women Business Incubators are rp evelopment jn various countries of
entrepreneurs in deve'loping new busine.ss ventures. These prg g:agram

helping them o hande. and-g-row during the start-up perioq erln S help nurtyre young businesses
programs provide hands-on training, networking, peer Support and coaecll:lm €Y are most vulnerable. The

g.

Through participation in the programs, women will;
1. Fully explore the potential of their business idea,
2. Develop a full range of business skills.
3. Collaborate with other women in business,
4. Access resources and a network of supporters,
5. Develop business tools and skills

In China, Tianjin Women’s Business Incubator hag
and Chinesé Governments. The program aimg at
poverty- Gimilarly in Jordan, Business incubators j

been set

Up unde
Promoting Wome 3
ave beep establigp,

a joint . .
s role ; Project of UNDP, Australi?

Usine ..
in i . S . SS fo on 0
under privileged women in income generation en d for assisting r alleviati

deavor s
ation Development for Women. Which jg ¢

United N UpPporteq by Ja

i f business i
ugh there are various types o S incub
Althoug all share an ambition to support the deve]

Panese Government and
ator with, diffey;

: ring . .
in . : Opme & Priorit
f?ﬂfmff,‘ and Chaplin, 2003). It is assumed that buspirlesf':t'andbsurVi ltlees reﬂecﬁng their sources of
: o incy , :
support, advise and f?al]itc?ttihtel;e egrrs(;:aﬂ; (1)f entrepreneyyiy) fi1~a OTS offer geniihtrepreneurlal venture’
otential oF the Mot BT, 2007) indeed, fewer neroSHCS O the conder neutral backdrop 1
within such un;ts ( d 1n their market’inewerdthan 5% of ten t Wl.er' Ye, ere 'S upon the commerci
. cuse an i i Is an . - comel!
are very fnale 21 n program due to prgble Sewlcfes ProweSs 201 thin . an absence of w Oll‘l(l' |
pusiness incubatio P . 1 ms tYplcally asso > 2007). Abse re female and incubato’
design incubators whlcll; take special care aboyf Women Eated ith ¢ Nice o Women from traditio?
lobe to support new fe eeds €ma] _ |
different parts of the g PP male €ntrepreney, Severq) ; € has forceq agencies o
|

business incubators are coming up i, dift
Utere

en centric S \
Worm that maximization of business jne

. tart e
their society SO .

. nt ¢ o S have been taken

ubahon progra nh‘les tO s enterprises and ﬂoul‘lsh',
M ean be , o+ SUPPOTt the o men flock O

sociates www.npajournals.org . The benefit society ha
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received from successful implementation of business incubation program is being tried and i

enhancmg economic condition of the other half of our society. Hurdles and hindrances faced b feswed

while pursuing their entrepreneurial career are being taken care of by these women centricyb"vo.men
usiness

incubators.

Though these types of programs are gaining popularity in dev i

. eloped nations like US, G i
fie.v.elopmg countries like India, Pakistan etc. the concept is still remote. The Governm;enteg?}aﬂ}'], ete bus in
initiative in this area and has established several business incubators for promotin neia has takfan
environment in India with special emphasis on women entrepreneurs. § entrepreneurial

The role of business incubators is to provide the necessary su .
{antiﬁes so that the causes responsible for their failure ca;ybe Iﬁic;intic;e?ear?gwélye essﬁithhed pusiness
increased. The main contribution of such support system is to increase the credibility of th o rate. o be
and to make their journey of entrepreneurship less tedious. The major problems facegsiorgamzahons
entrepreneurs like lack of fund, high competition, lack of technical skill etc. are take y the women
system. The business incubator provides space, different facilities required to start nthcare o? by such
services like technical support, managerial skills, legal advice, marketing plan etc. ¢ business and

Secondly most of the business incubators are gender neutral and provi )
of the business plan and the probability of success. Women entrep};enefé 3371}11)(? :;:: (zlr;ttehe basis of the merit
of developing promising business idea but lacks the necessary facilities and servicermmed and capable
business incubators. Studies confirm that business incubators have successfully incllbaf ;aln approach the
business entities which was established and managed by women. Considering this as ed large numb.er of
incubators have been developed to support exclusively potential women entrepreneurs pect many business

CONCLUSION

Entrepreneurship is a process in which new business idea is transl i . }

availal:;)le resourcis into more efficient manner and causes higher valzf:dnc;itgoﬁusafess entity which uses
that entrepreneurship is an effective tool for economic development of any regior.l and ;Wrent study finds
can lead to holistic development of the society. Contribution of women in this area isl {)ropférly f\urt—ured
the best is yet to come. Though entrepreneurship is gender neutral yet the stud aﬁ;o significant but
entrepreneurs are facing many problems in their journey towards en&epreneurZ}ﬁ ds that women
problems can be taken care of through entrepreneurship support system like b P Mos.t of these
Encouraging women’s participation in entrepreneurship by providing adequate su outslnes.s mc.ul.)at'ors.
the hurdles identified in the study is a noble way of boosting overall development o? glerln‘g?alrclh minimizes

economy.
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ENVIRONMENTAL AUDITING
‘Mandeep Kaur

*Assistant Professor, P.G. Department of Commerce, M.M. Modi College, Patiala

ABSTRACT

An environmental auditing is a systematic, documented verification process of objectively obtaining and
evaluating audit evidence for the determin?tion that how well a business complies with environmental
laws and regulations. Environmental auditing can be used as a risk management tool. The practice of
environmental auditing is considered as a good business practice. More than 100 environmental audits
have been carried out by SAI India over the last 20 years. The audit can be divided into 5 categories: air
issues, water issues, biodiversity and environmental management system. This paper highlights the
conceptual framework of environmental auditing and the study of various standards relating to

environmental auditing.
Keywords: Environmental auditing, standards, practices.

INTRODUCTION

Environmental auditing is an emerging auditing tool and is of sustainable interest. It is generally accepted
that that the survival of human kind depends on the protection of the environment. With the economic
development and emerging business potentials, variety of ec.onomic activities led to the pressure on
environment. In modern Industrial technology and convenient transport pollution is becoming an
inevitable consequence. Various laws, rulfes and reguléﬁons have been formulated by different
governments all over the world for good env1ronn:1ent practices. Audit is an assurance function, attesting
the accountability of information provided by bu§mess concerns. In financial accounts auditing is termed
as examination and verification of records. Environmental auditing is considered as an environmental
management tool for the measurement of the .affects of certa}i{l act;'vities of the industries /organizations on
ment against standards set. Env1.ronment auditing is used for inspection of environmental
es performed. The various types of standards with their focus are there for
The importance of environmental matters is recognized by almost all kinds of
organizations now and it increase the crec.:lil'oility of.the information provided by business to the outsiders
due to factors of auditors integrity, objectivity anc.l mdepenfience. (Somaiya,K].). Environmental audit car;
be viewed as a snap shot of environmental situation at.a given site and is also considered as a pragmatic
management tool which addresses itself to help an industry or operation to verify compliance with
environmental requirements, to evaluate the effectiveness of the environmental management system, to
assess risk and to identify the correct environmental hazafds' It is the examination of accounts of reverllue
and costs of environmental and natural resources, their estimation, depreciation and values recorded in the
books of accounts.(Sangita Pradeep, 2012)

REVIEW OF LITERATURE
Burnaby et. al(2009) investigated the usage of IIA standards in USA and some E
collected through questionnaire was analysed and responses were Compared with database results in

Belgium, Italy, Netherlands, UK, Ireland and USA. Analysis revealed that most of the countries clai
internal audit staff. This study also indicated low level of compliance with standard 2600 e

Hegazy et. al(2016) investigated the differences in the degree of usage and compliance with IIA and

internal auditing standards. This study identifiefi the differences among external and inte 1 audi
ns concerning the level of use and compliance with the standards, rnal auditors

the environ
management activiti
environment audit.

uropean companies. Data

perceptio
Pardeep, Sangita(2009) examined the environmental auditing to identify the different standards related to

the auditing of financial and cost reFord§ and to idc.ani.:ify the correct environmenta] hazards. It was found
that the natural resources, their estimation, depreciation and value records can be equally ‘COIlSidSergclim
as
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other functions of management. This study highli
auditing.
RESEARCH METHODOLOGY

This study is an attempt in the fiel.d of environmenta] auditin
environmental auditing h.as been COﬂSlder(?d .by highlighﬁng the objectives, origin, components and
environmental audit practices. Further functioning has became the part of current study by covering the
environmental auditing sche.rnes. Only seco.n'dary data has been used to achieve the objectives. Further
theoretical perspective of environmental auditing has become the part of the study,

OBJECTIVES OF ENVIRONMENTAL AUDIT

ghted the theoretical perspective of environmental

g. The conceptual framework of

provide an Indication to the mana ding the
) . N ement regarding
improvements whllf: e-nv1ronmen.ta1 organization quipment are gperformingg- For the
fulfillment of thiS'ObJECtlve the.a.udlt should be seen ag the responsibility of the company. Audit work caf
be done systematically and efficiently by the help of environmenta] auditing proer . It helps in the
proper utilisation of natural resources, as g whole § programmes.

. ) it improyeg envi : ocific
objectives of environmental auditing are discussed ag followS,- nvironmental quality. The sp

e Determine and document compliance statyg

e Improve environmental performance

o Assist facility management

o Increase overall level of environmenta] awarenegg

e Help in minimising the waste through modern teChnOlogies
e Development of environmenta] management con

trol System
e Improve risk management system

o Proper documentation of environmentg] com

plia_'nce status
ORIGIN OF ENVIRONMENTAL AUDIT

Environment audit is at a formative stage which as

. o . | i
Though the environmental audit is not a statutory "equiremeny 1, a little attention in auditing literatu”’

i iness concerns can use this g ,
growing. Busin ) & Forest | a tool for Sustainap]e d Pressure o organizations to do °
Ministry of Environment orest is the ng dal evel

agency fq - OPMent and socia] commitment. T
environmental programmes. The supreme Audit Instifutj  Planning, Promotion ang rdination &
General is a constitutional authority. Enviro, on (S Al) heag and co-o

it
s s - Tomment qy g by C and Aud!
years. The environmental auditing p Timarily ygeg existin gave cen COnducteﬁ b}?rggfr(l)llllga for last »

. 3 d . /
interviews with managers and personnel Cumentatlon of the Company being audit®
COMPONENTS OF ENVIRONMENTAT, AUDIT SCHEME

As the environmenlt system is witth a broad 4 for 4 .

t for the total management syster, e CeN enyirg
a;I:/?:onmental performance.(Ingola,2012) Tms of belng its Nment |
e
ENVIRONMENT AUDIT SCHEME Hag FOLLG

aSSQt or 11
WING
Gtate Pollution Control Board THREE

receiveq

t

. an

t becomes a very lmPor;Vfg
ability regarding indust®

» Internal Auditors Board

|
o External Auditors Board |

PRINCIPLE AREAS OF ENVIRONMENT, ,

DITy
Material audit NG
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e Energy audit

e Water audit

» Health & Safety audit

e Environmental quality audit
e Waste audit

e Engineering audit

e Compliance audit

ENVIRONMENTAL AUDIT ACTIVITIES
1 Pre-audit activities: These include selection of the ex
pert team and d
should include defining the scope of the work, selecting priority areas ?Z;:gp?m of a plan. The plan
allocating team resources. There are four key activities: ’ g down the procedure and
e Submitting pre-visit questionnaire
« Reviewing relevant regulation

Defining audit scope and team responsibilities

[
e Review of audit check list
2  On-site activities: In this meeting of the team with appropriate personnel
discussion of the objectives is made. The basic three primary functions perfomel c‘{’f the unit and with
ed on the site are-

e Record & documentation review

o Interview with staff
e Physical inspection of the facilities

ties: In this raw material balance analysis for each process uni
unit of the industry

3 Post-audit activi
s is considered. Evaluation of pollution audit js 4
1S do

highlighting analysis for each proces
ENVIRONMENTAL AUDITING PROCESS

ISO 14001 audits are used for internal auditing purposes, it is ensured th i
ment audit are defined prior to its commissioning. Following are é‘lt objectives and scope of
e steps of environm
ental

ne.

environ
auditing:
1 Planning
2 Choosing audit team
3 Inspecting site/ Collecting Data
4 Analyzing results of Audit

5 Evaluating Audit
TYPES OF ENVIRONMENTAL AUDITING

1 Envir9n1r}e11tal Compliance Audit (ECA): Environmental compljan, ;
organizational activities in accordance with environmental laws Stce audit provide assurance to
helps in ensuring compliance with laws, reduces pollution and W’astanda;ds and guidelines. ECA
e an )

environment performance.(Somaiya,K.].)

2 Environmental Performance Audit (EPA): It follows the indicato
institutes, Government or NGOs, academic literature or environmen trs Pr€§cribed
whether an organization meets its environmental objectives SuChrgamzations.
environmental results with efficiency & economy. as effectiv

also helps in improving

by professional
The objective is
e in producing

s www.npajournals.org
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. . d

i : issued by recognized bodies and standar

. : ial Audit (EFA): It uses standards issued by gni : '

3 Envuonmenta.ltiF;nEg;: enables an auditor to establish whether the Teporting entity has recognized,
seit'mg augl;);}l)oitéd all environmental costs, benefits, assets and liabilities,
valued an

Scope of Environmental Audit

h pe of the environmental audit depends upon the need
The sco

S I

ision of information regarding:
¢ Environmental Risk Assessment

Waste management control systems
L J
Transportation route for materials and waste disposal
e Tra
e Safeguard the environment
Verify compliance with national and local laws
e Veri

FINDINGS AND CONCLUSION

other living creatures.

. some developmental phases
After the.: e"c’ioil;rt; (Lr:o,:ln t(lrile practice of environmenta] rep
was realize ate Social Responsibility(CSR) aspect was
it the CorpOr_es Environment associated financial ang non-financigg inforrnahon isa
in the foin(tjrilsciose d in Corporate Social Responsibi]ity

indicator

information system.

REFERENCES

i Environmental Audi.ting’ In: Environmentg) Accountin and .
1. C-I(‘il- éig‘:;iaé]icaﬁons Pvt. Ltd. Rajouri Garden, New Delhj, 2003, g Rep ortin
an

( ) * ]:~)/ 146 - 149, Deel'
N D on ental Audlti.‘ng (8} Effe : ] A
2. B. . ’

Orporate Management In; i ")
(Ed. Pramanik A. K.), 50 ~ 65, Deep and Deep Publicationg Pvt. Liq. Rajour,i (;:rgzzlronmental ACCounting and Reportité |
. * i, 2003,

dnhng and

. ini Pati, Environment 1 A
swami and Prabhasini al Ay
3. Shreerup Go ta, 2008, Its Countenance:

XLIIT No. 1, The Indian Science Congress Associaﬁ(,n’ Kolka

Ty rol.
Eve Man’s Science, 27-35, VO
ENVIRONMENT ALAUDHTNGITSBENEFHSANDCOUNTER ANCE.pdf

4 h&p,//www.ces.iisc.emet.in/energy/paper/ fjetm
5. : .

: w.emeraldinsight.com
6. htips://ww
7
8
9

//schola r.google.co.in/ SChOIaT?Sta”:m&q%nvironm
https:

ellta]+auclit&l1l=
tp //1ced Cag‘gov.in/wp-content/ up[oads/ZOl 3/02/E
llt : .

//www iaia.org/pdf/EA_Sourcebook / Additi onal_y
https: .

en&asssdho's

1ronment-auditing~

i"-lndia,pdf

pdates/ Update\ll.pdf

pdates/Update

11,
http:/ /iced.ca g-.gov.in/ wp-content/u ploads/2013 /027 ASOg ALGy pdf
11. :

. ./ /www jaia.org/pdf/ EA_Sourcebook/ AddiﬁOnaLU
10. https:

| Press Associates www.npajournals.org
© Nationa




Global Journal of Accounting and Management
(Combined Issues July 2019 to June 2021) ISSN No: 0976-9366

WOMEN ENTREPRENEURSHIP: TURNING CHALLENGES INTO
OPPORTUNITIES:

*Priyanka Verma, “Dr. Deepika Singla

* Research Scholar, School of Management Studies, Punjabi University, Patiala
* Assistant Professot, P.G. Department of Commerce, Multani Mal Modi College, Patiala.

ABSTRACT

Due to economic, liberalization, and globalization in India, women entrepreneurship is capturin

importance. The institutional and policy framework for providing vocational education, developing
entrepreneurial skills has broadened the sphere for the economic development of women. Now they arg
considered as the backbone of the country’s economy and not just restricted to being homemakers That's
why it has been rightly stated that “‘women wear too many hats.” But still there exists a gap betWeen actual
situations and endeavors of the Indian government. This paper talks about the various reasons which
e entrepreneurs, the challenges faced by them, and also give some suggestions

encourage women to becom \
he in this competitive world.

so that they can carve their nic

KEYWORDS: women entrepreneurs, challenges, opportunities, problems, reasons for becoming women
entrepreneurs

INTRODUCTION

India is a developing country and the domain of entrepreneurship is expanding to boost the economy at a
new height. Optimum exploitation of human resources is the greatest challenge confronted by business
organizations in this economic world. The wprd Entrepreneurship’ is originated from the French word
‘Entrée’ which means to enter and ‘Pendre’ which means “to take’.

entrepreneurship has been considered a male-dominated phenomenon, but now
the time has changed this situation and introduced.women as the most inspirational and rr;emorable
entrepreneurs. Adding to this, a report issue_d _bY l.3am end C?- and Google, stated that by 2030 women
entrepreneurs can generate up to 150-170 mllllon jobs in India. As per estimation, there are 16 million
women controlled and owned enterprises in India, w.ho are creating direct employment for 27 million
people. Another report by the Government of India (MSME) states that the proportion of female
employees in the SSI sector is 13.31 % of the total employment. Further, the rate of employment is higher
(more than 20 %) in states of Orissa, Mizoram, Karnataka, Kerala, Lakshadweep, Goa, Pondicherry, and

Tamil Nadu as compared to other states.

WOMEN ENTREPRENEURSHIP IN INDIA

entrepreneurship, it means an act of business creation and ownership that
empowers economically as well as increase position in society. (Gaur
2018) In other words, women entrepreneurs can be defined as women 0;
arrange, and operate the enterprises for their gain. (Dhillon, 2017)

From a very early stage,

When we talk about women
increase economic strength,
Kulshreshtha, & Chaturvedi,

groups of women who commence,
w women are more aware of their rights, traits, and work situations

With the f media, no
emergence O ne ‘
g only limited to household chores but now we can sce them in every

Earlier the women's activities are . : |
different field. Though they are moving at a slow pace, still they are making an impact in the

entrepreneurial field. (Dhillon, 2017) . .

According to the GEM (Global Entreplzeneurshlp Molmtt;r) report of 2019, the total entrepreneurial

activity a%non women is 10.2 %, which is approximately zree- quarter.s of men. Moreover, in a global

context womegn own 6.2 % established pusxness?s V;’EZI; ?;'eeqﬁ 210f m;n 1e.9.5 %. Further, there are nine
b reneurial behavior O \d4 : Or above men and these are, | i

gzzl;gcl)ers’Kv;il:lﬁlsTai egzggla, Panama, Madagascar, Qatar, Vietnam, and Thailand. ndonesia,

Is.or
iates www.npajouma g _
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Women entrepreneurs are categorized as (Gaur, Kulshreshtha, & Chaturvedi, 2018
’ 1, H
Categories of Women Entrepreneurs )

1. Women in the unorganized and organized sector
2. Women in modern and traditional industries

3. Women in rural and urban areas

4. Women in small scale and large-scale industries
5. Joint venture and single woman

Categories of women entrepreneurs in India

1st category
o Established in big cities
o Having a higher level of professional ; e
e Non —gtradit%onal items ’ and technical qualifications
» Having a sound financial position
2nd category
o Established in towns and cities
e Sufficient education
e Both non-traditional and traditional items
e Undertaking women services- creches, S
3rd category health clinic, kindergarten, beauty
o Illiterate women parlors
o Involved in family business e.g. horticulture, daj )
o Financially weak + Ay, agriculture, fisherjeg han
’ dloom, etc.

Reasons
for Women to Become an E
ntrepreneyr !

By choice 5 i
To have more flexibility y N.eCeSSIty
To have control over future . Improve the quality of 1j
To become advanced : Share family burden ife
Follow their passion gecessiw
Extra streams of Income *  Sickness or de,
*  For the future th of bread earney

For freedom and empowerment
Materialize idea into capital

To achieve social prestige
Employment generation

To prove herself

Contribution to society
Use of government subsidies

CHALLENGES FACED BY WOMEN ENTREPRENEURS

1) Lack of finance- This is one of the majoy
entrepreneurs. Firstly, the lack of suppg r]t } constraings vy,
business ventures commenced by women erol;n family m

orthiness of women and hesi : Nirepren
‘l/)vusliness anytime. So, womeneeiit;;rt;lg:;e lthem a lozlrllrsa, S
igi S have ¢
negligible and meager. Thus, thev faj o rel : . r
fingance. y fail to present themzeloxlzleﬂlelr owy savh?;at they will quit the”
- . . . S as S wl.li 1 . . 11\:
Iy restriction- Family me entre ch are expectedl)
? E?’n;lyﬂ‘e household Cho};es if:t;f)rglfifg)ezztwomen % spenq Preneurs due to 4 shgrtage 0
i o e . i
Due to all these family responsibilities, otherr their Children n}llore Ume wih g, 0
business OppOTHNIES fembers diSCOIu Usbang, and ﬂfm and are bound !
fage w Other famil mber
m y membe™

Omen
from traveling to expl®!

of their childrepn

e &6 06 o @ o © ¢ 0 0 o o

a l?eSitate to finance th*
they be iev N<s question the credi®”
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3) Lack of education- In India, the majority of women are illiterate and this is the main reason for the
socio-economic problem. By not getting the proper education, women are not able to fetch the
adequate information required for running a business. They remain unaware of the latest
technology, marketing, methods of production, and other government support.

4) Unfavorable environment- The society we live in is male-dominated as the majority of men do not
want to engage in business relationships with women entrepreneurs. No doubt, we say about
equality, but in practice, it is not implemented. Thus, this serves as a barrier to entering into
business.

5) Mobility constraints- If compared with men, the mobility of women in India is very limited due to
numerous reasons. People will look with suspicious eyes if a woman is moving alone or is stayin
somewhere at night for business purposes. ymg

6) Lack of self- confidence- Be it lack of skills, illiteracy, no society/ family support whatsoever, all
these issues hinder the self -confidence of women. Every time her self- confidence decreases w’h
she is asked to prove her capabilities. Moreover, she is being portrayed by others as inferior a;ld tl(:in
reduces the self-confidence to such a level that women begin to doubt her skills. s

7) Stiff competition - Women entrepreneurs lack organizational setup which is required to :
money for advertisement and canvassing. Thus, for marketing their products, they ha Pf)ump m
competition both from male counterparts and organized sector.  they have to face stiff

8) Access to networks- Fewer business contacts, less bargaining power, and lack of knowledge i
dealing with governmental bureaucracy, all these issues limit the growth of wome owledge in
women find it difficult to assess information from various professional orgaIﬁZaﬁonn entrepreneurs.
they mostly operate on a small scale. Moreover, there are hardly any women-m s or networks as
only networks where women could gain confidence and move ahead. Thus ;]Orlty or women-
networks, women are deprived of exposure and awareness of good role mode] s' ue to the lack of

SUGGESTIONS: CHANGING CHALLENGES INTO OPPORTUNITIES

e Women should strive for new ways to maintain a balance between life and work
e There should be constant efforts to encourage, co-operate, T

entrepreneurs.
To create awareness about the various areas of business,

conducted.
e To excel as entrepreneurs, women must devote their time to stud
challenges that can hamper their path.
e To understand the differences between women and men entreprene
must be examined both at the firm level and at the individual leve,

e At the enterprise or micro level, the provision of credit system cq 4
enfreprenews wd be provided to women
At the school level, it can be recommended to make entre preneurship 5

e To develop entrepreneurs in a state, the weaker section could take ad compuls ory subject,

and schemes given by the government. E.g. Prime Minister Rozgar Y vanta

Corporations, Micro Credit Scheme, Mahila Vikas Nidhi, etc.

e At first, women should commence their business at small or micro
Moreover, to encourage them, they must be offered subsidieg and So"fevel and then

e Training programmes should be _organized by the governmt loans,
competencies in leadership, managerial, production process, financi ent to ¢ evelop professional
lead to a reduction in challenges faced by women. cial s

REVIEW OF LITERATURE: OVERVIEW

(GOSWAMI, 2019) Researcher foun.d' that WOmen are not aware of the v ay;
feel overburdened with the responsibilities enforced by their families, So, tll:ous government schemes and

is adversely affected by these issues. € performance of the business

motivate, and inspire  women
awa

Teness programmes must be
Y and observe the various

urshij
ship, women entrepreneurs

grow gradually.
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travel but all this came to standstill as they have to full fi i
;?:ﬁz:s;?ﬁiﬁes of their children too (Roomi, Herison, & Kerri(l;;e, t;(;?(l);).f?\i}z?ejoigfl l'Iflitmerlts and e
glance at ! e results, the extem?l. factors such as the government’s attitude, lack of s, Sport dos?ly pu e
(Hei abor shorta.gefs also posmoned as crucial constraints. Although some Previ upport‘ services, and
eilbrunn, 2004) is in contrast with this, as they mainly focused on internal fac:cfvmus studies such as by
rs.

State and central government should encourage women ici :
((:Zn{,erenc.es and s.uCCessful women entreprenegurs must I:glg)acfttlllcelf avtforl:llelixglibittion‘& rade fairs, and
emsli::)r:;ll - & S_rlfam.appa, 2014). Furthermore, businesses must provide w. starting th eir business
; .ent, which will help them to work well (GOSWAMI, 2019). More att omen with a healthy

and inspire women entrepreneurs at all possible levels. By establishing train'eml?ts must be made to assist
Sgould be provided to women sO that they can enhance their risk-taking agl%tilgss titutes, proper training
](;) - i;llpta &'Aggan.val, 2015) ArEther research by (Kalim, 2019) confirms that med-an ﬁ work- knowledge
g out innovation and creativity among women which will enable them to deVellzp as the potential to

an entrepreneurial

culture in society. It has also been stated by Fortune report that the women-owned ent,
enterprises exhibited

more profit and satisfied employees as compared to the male-owned companie
s.

uded from the various studies that women i

S are imaginatv .
but further study §h0u1d be initiated to find out ‘,%I}I:y fafr,lii’reahve’ and can achieve
s with women entrepreneurs. ies do not motivate and

Lastly it can be concl
despite various odds
come forward to share responsibilitie
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ABSTRACT
Businesses combine for various beneficial reasons. This activity is not new no in fi

’ t onl fi :
banks. Recently also, in India, there had been instance of bank mergers like in 2017 xl::n rme but also in

S.B.I merged with 5 other state banks. In 2019 also, finance minister had announced major bank

reducing the number of banks from 27 to 12. This strategy is also very common in (Jior tmergiris
Thus, considering these scenarios, the idea of conducting such a study was germinated TII)10ra-e wfor 1.
study is to plot all the various possible reasons for these combinations from available stuciie Znalm D
study of already conducted studies in Indian history was conducted to meet the above " /;:ll-depth
most common reason among the identified reasons was found out. The results from suct aim. Also, the
that most sought-after reason is Financial Performance. ch analysis reveal

Keywords: Combination; Mergers; Strategy; Financial Performance.

1) INTRODUCTION:

1.1) Business Combinations

Businesses combine for various reasons. This activity is not new. Before getting down to benefi
.. . . . o
from combining businesses, we must first understand the various ways by which a business nefits so;;ght
can combine.

These ways can take the form of:
* Merger
« Consolidation
*  Acquisition
* Amalgamation

Let us briefly go through these terms.
Merger: activity by which two businesses become one. Mostly in such a ¢

continues with its identity while the merged busi'ness loses its identity. For e
iness. To do this, Company A, called the m

ase, the merger business
xample - Company A and

Company B merges into a single bus . exan
the assets and liabilities of Company B (merged company), which ceases to GXigS t'r ,Cr (})II:fl:nY, any A an
keeps the Company A name- e oo

Punjabi University, Patiala.
Punjabi University, Patiala.

.. ; inesses combine t -

Consolidation: activity by which h”/l\"/lo 'blII(jads to dissoluﬁono ffom? A new businegs, The new busi

be called as a successor company- U C Ot eXisting firms, oy e Siness can
form Company L. Xample - Company A

and Company B consolidate to .
a company buys or acquires another compan

merging or consolidating This can be c;one by buying 51% of the stock op mor
A buys 51% equity shares of Company b- N

action, process, o result of combining or uniting is cafjeq amal :

ove ways: algamation. This can be

1- Research Scholar,

2-  Assistant Professor,

Acquisition: when

Amalgamation: the
done through any of the ab

org

s www.npajournals:
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Accounting For Amalgamation A.S.14 (Revised)

The above A.S. deals with the accounting policies by the transferee com

treatment of goodwill or reserve resulting thereby. pany during amalgamation and the

Definition of amalgamation according to this standard:

+ Amalgamation means an amalgamation in pursuant to th
any other statue that may be applicable to companie
Company means the company which is amalgamate
Company means the company into which the transfe
amalgamation:

€ provisions of Companies Act 2013 or
s 'and includes mergers. * Transferor
d into another company. * Transferee
Tor company is amalgamated. Types of

Purchase: the shareholders of the company whic }(13 shareholders’ interest. * In the nature of

proportionate share in the combined company. 1$ acquired do not continue to have the
1.2) Banks Mergers And Acquisition

Amalgamation of two banking companies is under the i
Regulation Act, 1949. PIOVIsions of Section 44A of the Banking

Original.ly the above act di.d not state any provision of for merge
companies. Later on Banking laws (Amend'ment) Act, 1950 ings;i and acquisition among banking
Regulation Act, 19.49 for VOlur.ltary amalgamation of banking com Tted Section 44A to the Banking
Section 45 of Banking Regulations Act, 1949 for which RB.I needs I::ﬂ:;is. The compulsory merger under
any i ntral government
Ind}i,alscgzvs rn;d by sections 391 to 394 of
the thr 7€ traced back to 1921 when,
1(9: alcuﬁa'ﬂf: esgirelkBﬂogbgé;néﬁz ?ha“k <t>li Madras. Then op 1e]1gisé§§ncy banks viz, The Bank of
ecame . en there have been . » the Im . di
vari perial Bank of India

banking comp,

. Ous .
Industry o . ‘ Mergers in the Indjan Banking
Mergers and acqu1§1hons in Indian banking sector have init
Narasimham committee II. ated through e f
recommendations ©
Bank Mergers 2019

Nirmala Sitharaman, the Finance Minister of Indijg

banks on August 30, 2019 with the objective of reviy; . e bj
banking sector. The number of public sector banks i Ilr?(%i;h fe ﬁ)ﬂng Indjan e;g)rﬁ)lerger of 10 public sector
+Iollo My and rejuvenating the

to 12. Wing this mer
ger, wi
Merger includes the following;: Will be reduced from 7

announced about

« Oriental Bank of Commerce and United Bank wijj be m
. Syndicate Bank will be merged into Canarq Bank erged in Punjap Nationa] B K
ank.
. Corporation Bank and Andhra Bank wijj merge in
n

Allahabad Bank with Indian Bank. Nion Bank

Bank Merger 15t April 2019
ij k,and B
Dena Bank, Vij2y Bank, and Bank of Baroda also merged o, Apri
pril 1, 2019

Bank Merger 2017

ikaner and Jaipur, State B
State Bank of Bi ) € Dank of
Hyderabadr and State Bank of Patiala — along with Bl\ﬁg’rssée, State ank of
Ya Mahil, Of Tra f
B Vancore, State Bank ¢

tional Press Associates www.npajournals.org “ame into agreement with ne
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State Bank of India with the approval of the Central Government and in c ; .
merge. onsultation with the RBI to

2) REVIEW OF RELEVANT LITERATURE:

This section comprises of critical and comprehensive literature with regard to the reasons and benefits
sought out of consolidation, which ultimately provide the bird eye view of key findings, concepts, and
development in relation to the research undertaken. ’ pis, an

Nagesh Kumar (2000) studied various patterns and motives/implications behind developing economi
like India going for mergers and acquisitions. He found out various reasons for that. Firstl I%/Ier Omleg
Acquisitions are seen as route to enter and strengthen their presence in a country. CO);;Sum eg::m arcll
industries such as food and beverages, household appliances, pharmaceuticals and perso lg oods
products and automobiles go for Mé& A for a countrywide marketing, distribution, and SeI;vice I:;t;z:li

for these industries. Extending the scope of operations or consolidation of market share is also one of th
e

reasons. In addition, there are various development implication like flow of knowledge etc

Padhan, J.P. and V Abraham (2005) in their research learned that there are numb ;
that encourages firms to consolidate internationally. Similarly, in this study they et of reasons/motives

concluded that most of Indian firms consolidate internationally to have access to inte ;

gibles 25 like technology and human skills, to benefits from OPer;;}zrt::Fal market, to

from limited home market growth, and to survive in an increasingl synergies, to

y observed that US.A. and UK. are the two major I%o}s’ tZO(I)IflP;t(lﬁve
ian

firm-specific intan
overcome constraints
business environment. Also the

overseas M& As.

Gourlay et al. (2006) examin
banks over the period 1991-

DEA. Their studies reveale . . .
Increased Harmony gains were the major part of increased potential gains. It wag alsog;ng E]arf;l:i
oun a

technical gains were higher in market led mergers.

Gourlay et al. (2006) also su
merger of strong and distres
Rudra Sensarma (2007) analyzed some critical issues of consolidation i .

particular emphasis on shareholders and managers. The study revealed tlhoaf: lir;l hlﬂclhan banking with
mergers, neither the bidder nor the target banks sl.lareholders have benefited. But in the e case of forced
mergers, the bidder banks shareholders have gained more than those of the target bcarf}i of voluntary
strongly supported that Indian financial system requires very large banks to anks. The study
emanating from operating in domestic and global environments.

. agandeep Singh (2008) in their study investigated the ;
gi?lrllogvﬁl?:l?g I-ilig‘lizé Bgank, thl; Bani of Madura with the ICICI Banlg<, the IC?é?[ﬁZCtvs’ih merger of Times
the Global Trust Bank with the Oriental Bank of Commerce, and the Bank of Punje;b :V -ththe ICICI B@k,
Bank using the event study methodology (Brown and Warner, 1980, 1985; ang MaCKlin] the Centurion
results concluded that merger has a positive and a significant impact on shareholderg’ v?r)e’;dltlng.k;rl:le

h of both

target and the pidder bank.
i 2008) analyses five(The merger of )

nd Jagandeep Singh ( ger of the T )
BaI{k o ra with the ICICI Bank (2000), the ICICI Leg it ok with the HDFC
nk (GTB) with the Oriental Bank of Comrperce (OBC) (20 04) an? ICICI Bank (2001),
the Centurion Bank (2005) have been studied) mergers in the,Ind- the Bank of Punjab
to shareholders as a result of the merger announcemengs us;:; b;nkmg sector to
e event study

cluded that that merger announcement in the Ipng; ‘
n reholders’ wealth effect both for the bidder ang tar,;:? b:ﬁ;‘kmg industry has
S.

in Malhotra (2008) examined the stock Performance of )
sample of Indian

ed the efficiency(technical, harmony and size) benefits from merger of Indi
ndian

92 to 2004-05 using the Bogetoft and Wang (2005
d that there were enhancements of poteitfials ;;E:dsg and using BCC-
mer

ggested in their paper that there were signs of persistence i
i

sed banks but this efficiency was not built upon. n efficiency due to

M Jayadev,

absorb various risks

Manoj Anand a
Bank (1999), the
the Global Trust Ba
(BOP) merger with
capture the returns
methodology. They c©
positive and significant sha

PengCheng Zhu and Shav
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. cquiring U.S. firms during the period of 1999-2005. Eve
ﬁrmli ?ngrket reacts positively to the acquisition announceme
s;ocrt lived and last for three days only after which the returns be,
sho

nt study employed showed that Indlalg |
nts. However, these positive returns are
came negative.

The positive returns are due to psychological bias or due to

i . . . m
the mvestors’ overreactions while acquiring |
firm of a developed economy.

Pramod Mantravadi and A Vidyadhar Reddy (2008) stu

ios of all mergers involving public limited and traclied cOMmpanies in India between 1991 and 2003. The
banki and finance industry, seem to have positive impact on Operating performance following .
bankz% But some firms in the pharmaceuticals, textiles, the Chemicals and Agri-products sectors and |
:;:;t;gricai equipment sectors saw a marginal negative impact on Operating performance. '

0 . . l .
died the pre- merger and post-merger financial .

R.B.L. (2008) also suggests that efficiency levels im
se.ct;)r banks during post-merger period.

cquisition deals, more than 60 percent of the cases
a - Kl . .
in?he post-acquisition time period.

depth interviews were condu.ctec! to see the link betw
action, and consequent contribution in post~merger success. Intepy;
conducted with 20 .ma.nagers of the merge.d entity. ey conclud
backed by communication u’sed as a strategic t901 to addregg

and joint integration committees handled the Integrat
schedule which points that hardly any fyJ) time e

: ent
- HR integration, managemere ‘
CWS were semi-structured and W s
ed that the merger in question W

. : k merger activi dur; ©

anies, which undertoo Ber activity during 1999.20 0
;?)I:lcguse improvement in the profitability of 11,6 acquirers, 2 @ He concluded that mergers
research study Was aj

on
ms by €Xaminjp m med to Study the impact of mergers ~
the ﬁrms € pre

5
mer For th!
at 'Crger and post- merger.
Uisitions, 1y wagoc (iircli?imss € acquisitions and the ﬁrms-ﬁve
uiring domesti . e at mergers have had a post
C firmg While 4 slighﬂy negative jmpact on the !
. Fauzias Mat-Nor & Rasigd |
K. RaVIChandra'n’ B ) Ohd-g,; . d
performance using CRAME.L type variables, before and afltd (2010 ried to study the efficiency 2"
private banks using regression analysis an g N

m (4
th © Merger for th plic ar
ir hi e d pu
pecoming more focused on their high net interegt ; C Y factor . selected p

e
alysis, Th ks &
. n s e t bal
ergers are done e to scale up their Operation_ Ome AClivitjeg. Also Y concluded tha )
m

they learned that most ©

Sidharth Saboo and Sunil Gopi (2(?0?) Tl}is
the operating performance of acquiring fir

rious financial ratios have been used of
o for the international/cross-border acq
g;)feCt on key financial ratios of firms acq
?irms acquiring cross-border firms,

. .P.Kaushik & Timcy Ch,

Neena S.lnh;’ialj efficiency of the se{,ectedul‘(illil ary. (20.10) Xamj e jsitio"”
on the ﬁnalt:ric Wilcoxon signed rank tegg 1. f“al MStituton, in “Mpact of mergers and acquis! aclv
nonp artzr?/;ue creation in one or the other fog’mol;;:d in e long iia- Using ratio analysis apprO o 10

a . ) + The n P rere ab¥é

gener a significant correlation between financig) perforresul f N ACquiring firms w ere [ndi?
showring firms were able to generate value, Mance 'Cate that Mg A cases in ghe
acqul

€al, in the long run, a

Y ind
and the M
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Pardeep Kaur and Gian kaur (2010) in their paper has pointed out the forced merger of weak banks by
strong banks carried out by Government as a way to promote the interest of the depositors of weak bank.
According to them this practice should not be continued as the realized that it will affect the asset quality
of the stronger banks. Also, these forced mergers of these banks did notyield any efficiency gains.

Pardeep Kaur and Gian kaur (2010) in their paper studied the impact of mergers of Indian commercial
banks on cost efficiency. A firm is said to be Cost Efficient when It is both allocative (using inputs
optimally so that total cost of production is minimum) and technically efficient (ability of a firm to
produce maximum output from given inputs). By using a non-parametric Data Envelopment Analysis
Technique on the cost efficiency of Indian commercial banks that have merged during 1991-92 to 2007-08,
their results indicated that cost efficiency (mainly technical efficiency) for merging banks increased due to

mergers.

Pulak MISHRA and Tamal CHANDRA (2010) made an attempt to examine the impact of MA on
financial performance of Indian pharmaceutical companies. They found that r, MA do not have any
significant impact on profitability of the firms in the long run. But these MA may benefit the firms in
enhancing their competitiveness and thereby facing acute competition from the MNCs this in turn ensures
consumer welfare, Improvement in efficiency and competitiveness.

Swami Prasad Saxena & Sharmistha Rawat (2010) learned that Mé& A can lead to maximization of a
company’s growth by enhancing its production and marketing operations. Benefits like accelerated

growth, enhanced profitability, increased operating efficiency and synergy, reduced severity of
competition, and increased market power of the company can be achieved. But this may not be universal

for all firms.

Neelam Rani, Surendra S. Yadav and P. K. Jain (2011) studied short term abnormal gains due to
mergers and acquisition of Indian pharmaceutical companies internationally during the period of 2001-
2007 using event study. They concluded that there are significant positive abnormal

returns to shareholders of Indian pharmaceutical companies on their acquisitions of foreign targets. But at
the same time merger and acquisition activities in pharmaceutical industry, involving India based .targets
do not create short-term wealth.

Yasmeen Rizvi (2011) in is study revealed an important establishment that there is a strong direct
correlation between human resource involvement and ‘success’ in mergers and vauiSitionsg So. he
studied the HR role when Vodafone acquired a 67% stake in Hutchison Essar from Hutchison ’i"eleéom
International for about $ 11 billion. Both qualitative and quantitative studies were used. And from the
above case he concluded that human capital development role of HR played a ve ry .si ficant role
during the acquisition as compared to the other HR roles. g

d Manas kr. Baidya (2012) in their study examined the technical efficiency of
before and after their then proposed merger using DEA and BCC models T}tll o
ger of SBI and its subsidiaries may bring in technical efficiency but no.t fhe

d that SBI needs to reduce fhepresent number of emPlo}’ees}i,n order to b)e’

Debaprosanna Nandy an
SBI and their subsidiaries
concluded that proposed mer
scale efficiency. They suggeste
efficient both in scale and technology.

Dr. Monika Aggarwal (2012) in their r?search studies the motives behind the consolj dation of various
banks in emerging economies like India. They also cc?mmented that mostly in India consolidation of
banks is carried on by strong Indian regulatory au-thorlty (government based). They concluded that the
concentration ratio has declined in all the four variables namely assets, deposits, advances o
and CR ratio of top three, five and ten be}nks fr(?m ?995-96 to 2007-08. Hence they suggested
consolidation among banks leaving the top ﬁve: This will lead to synergies of cost reduction, risk

adation and economies of scale and scope.

management, technology upgr .
Dutta and Dawn (2012) in their research investigated the performance of the merged banks (Indian) in

terms of various variables. These v'arie.nbles inChide’d-d grotwthﬂlof tot;]tal a‘sset.s, profits, revenue, deposits,
and number of employees. Their findings clearly indicates that there is significant growth among all

Is.or
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these mentioned (before) variables for the period taken four years of prior-merger and four years of post-
merger.

Prashanta Athma, A. Bhavani (2012) focused on the pre and post-merger performance of SBI and HDFC
Banks, during the period between 1991- 201?' in total twenty two mer
Banking Sector. During the post-merger ponod, all the ke
except Number of Employees and Profits in case of SBI a

Bank.

Reena Kohli and Bikram Jit Singh Mann (2012) conducted a stud
acquisition (both domestic and international). For this purpose

e o iuher o resulFs of event study h?dicate that cross border acquisitions have create.d
significantly higher wealth gams t,h.an the domestic ones. . F‘_lr.ther, the results of regression analysis
highlight that cross border ocqulslhons, pursued l:)y the. ac

sector, fOF e B2 e otk 2o in teChnOIf)gy Intensive Create superior wealth gains as such
cross border acquisitions provide an opportunity to the acquiring company to combine and judiciously
utilize intangible resources.

gers have taken place in Indian
Y parameters displayed an increasing trend
nd Number of Employees in case of HDFC

Y to analyze the wealth gains by the

Neelam Rani, Surendra S. Yadav. and P.K. Jain (2013) used event study methodology to examine the
short-run abnormal returns to India based mefgers a.nd acquisitions during 2003-2008. A sample of 623
mergers and acquisitions were taken. The empmcal findings s ergers and acquisitins result
in wealth creation for shareholders of the Indian acquirers. Th, q

, © gains are significan{] oy o the
event window of two days, three days and five days surrounding the anng 52 Cementy positive during
Suresh Kumar (2013) compared the pre-merger and Post-merger performance of Bharat Overseas
Bankand Indian Overseas Bank by comparing different efficiency Parameters like Prof a;a; loyee
Business per Employee, Investment and Advances, Interest Income, Retyyy oo Assets s omP Y
purpose of the study the collection of data has been based on 5 ssets, NPAs etc. For

. econd . .
D eports of banks, Indian B ankl Association journals, Ry ool ;;); s;)rué-ccles(varlous books, studiess
for application of two types of ‘t-tests’. The study concluded that after me, o

the parameters of the banks. After calculation, it is founqd

. er

and Indian Overseas Bank has res.ulted In significant improy ger be.tWeen .Bharat Overseas Bank
Investment and advances, Interest income and other income, By
Employee, Return on Advances and NPA ratio have not recorded

merger period.
N. Ponsabariraj (2014) used var; i :
. Chellasamy and . . Varous financia) pqu
groﬁtability of merged banks during the period from 1999.2000 o 0 COMPare the pre and pos!

Signi?ither Variables like Profit per

ANt improvement in the post”

‘ ] . . t i

arameters like net Proﬁt,to fot al mncome, net profit to working Capita © 2010-2017, Various financil
P ity current ratio and hquldfty .I'a.tlo were used to ascertain the /o on assets, and return O
equ a’re the profitability and liquidity performance

ggﬁt&bility and liquidity analysis. To
$in thOSL m.erger period, paired -test
e pl‘Oﬁtability when pre & pOSt'

Conslzse d. The study concluded that there were ng
wa .

iods are compared.
merger period

blic sector banks and .
Patel (2014) three pu and three Private g
. ; - h Ct
merger is done 1t duration oé 23? ° §008 (IDBI Ban, Indian OverseaorB anks have been selected whos®
k, ICICI Bank & HDFC Bank). Secondary data from Various go,,.. T State Bank of [pdis. Federd
Eant Mel'gel‘ Financial & Stock Return analysis in ey SOurc Of India,
ost-

NS Of net pyq Wwas col] -ger ant
. Profit mapgs ected Pre-Merger
on long term fund and return on assets. They foung that boty publ'ma 8N, retyrpy on net worthg retu™

rofitable post-merger and acquisition, T . s in
Shzﬁ[y vl;fae;i spare Coneficial hus the COT\Cludedr aNd private gector banks !
Indian

. At mergers between W
Gurbaksh Singh AND Sunil Gupta (2015) Studied the :
u

. i € lm

bank (SBI) using collocs: bact of
d one public sector . g collection

(ICIESI )fr?;:n 2004-05 to 2014- 15. The statistical tools are Of dat
pan

between pre
greater Change

Ritesh

13
: A Coverg g -+ Of one Private sector D!
a . rs . e Se
rlthmetm Mean ﬁnanclal perfor mance of SelecteL
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standard deviation, t-test and p-value etc. to use gauge the various financial ratios before and after
merger analysis. 14 profitability Ratios of studies are used to compare pre and post -merger financial
performance. The study concluded that the banks have been positive effects when distinguished between
pre - mergers and post- merger period. The above analysis concluded that some ratios effect negative
relations but most of the ratios effected positive relations increased infinancial performance of pre and

|
post-merger selected banks are significant
|
|

Neelam Rani, Surendra S. Yadav and P.K. Jain (2015) tried to investigate the impact of mergers and
acquisitions (M& A) on corporate performance (related to the long-term performance) taking various
Indian firms into consideration. 14 major ratios related to profitability, efficiency, leverage and liquidity
were used to compare the performance by taking a sample of 305 Mé& As during the period of January
2003 to December 2008. It has been observed that there is significant improvement in the profitability of

the acquiring companies involved in M& A.

AN.Tamragundi, Devarajappa S (2016) examined the impact of mergers on performance of selected
commercial banks in India. The impact of mergers on performance of the banks hasbeen evaluated from
three prospective. There is a significant improyement m l?eposits, Advances, Businesses and Number of
Employees of all selected banks. Therefore, this result indicates that Mergers can help commercial banks

to achieve physical performance.

Deepashree Chatterjee (2016) studied the effect of acquisition c?f the five associate banks of State Bank of
India (SBI), namely State Bank of Travancore, State.Bank 01.‘ Bikaner and Jaipur, State Bank of Mysore,
State Bank of Hyderabad and State Bank of Patiala which was announced on May 17, 2016, on
shareholders’ wealth by calculating abnormal r('etur'rTs on shares of SBI. They concluded that the
acquisition announcement has not lead to any SIgmﬁcanF impact on the wealth creation or gaining
abnormal returns for the shareholders of State Bank of India during their 27 day study term. They also
concluded that past information and future expectations of the shareholders also impact the
shareholders’ wealth and not just the aHHOUflcement of merger. _They found a fall Cumulative Abnormal
Return (CAR) which may be due to fear of failure of merger in minds of shareholders.

Jyoti H. Lahoti (2016) opined that merger .and. acquisitions are important corporate strategy actions that
aid the firm in external growth and provide 1t‘ compe?hhve advantage through gaining greater market
share, broadening the portfolio to reduce business rlsk,.e.n.termg new markets and geographies, and
capitalizing on economies of sca}e etc.. Mer gers and acquisitions (Mé& .A) are being increasingly used in
today’s globalized economy, for improving competitiveness of companies

Ritesh Patel and Dharmesh Shah. (2016.) Stlfdied financial performance using Economic Value
Added(EVA) and mean score of various financial parameters of Oriental Bank of Commerce (2004)

Federal Bank (2006), IDBI(2006), Indian Overseas Ban¥<(200'7), HDFC Bank(2008) & ICIC] Bank(2010) that
got merged during 2004-2010. From the mean score of financial parameters

. i t of merger but ICIC]
it i d that IDBI bank gains the maximumm ou g bank
it is obser :eRest all the banks gained from the merger. EVA of all the banks e
. BI gaining maximum. So they concluded that merg

again ID .
;f;:irﬁ:/r;e;giﬁiaﬁ impact on the financial performance of the banks.

somehow face loses due
to merger xcept ICICI has improved

ers have mixed (negative,
ed that the asset-liability mismatch of the small

od at the consolidated level. Merger could by er banks such as Vijaya and

India-Ratings (2018) reveal
ng about material operating

Dena can be better address
, frifei;i:g;ire\:n?;;ctézes ;fl a consolidated basis and may act as a roa dmap fo
’ public sector pbanking space. .
3) OBSERVATION AND CONCLUSIQ o |
; The. i aim.Of Conquii:gsg;]g};;;:‘éfmbmm; by re\:ieali‘:lfgy tlTea)I;IrI::\lzl;ﬁ. Possible reasons/benefits
behind the Indian busmedemify  anks combining 1) reiewing the preall
|
|
|

addition, efforts were toi Combinations, All this will
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enable to dig deep and gather some understanding about the conce
further quantitative studies. Hence, it is observed that The reasong /
aspects, motives other than financial aspects and government forces,
in order to revive the sick or weak banks. This is do

. ects are cost efficj 1t furn,
shareholders’ wealth and synergies. Other reasong ; clency, profitability, stock re

include benefit . uced
competitionand improved technology and know-how, s of human resource, red
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ABSTRACT

This paper examines the growth of public and private sectoy health insy
; ranc ies i i
period of 13 years. The study analysed gross direct pPremium of hea]the ;?llllrl:;ames in Ind'la ovweirsea
Is, companies '

ercentage growth of gross domestic premium and market sha ; .
gindings are shown through tabular analyses by calculating Corrfl:cfu}:fdalﬂl insurers during this period.
showed that there was increase in gross domestic premium of j annual growth rate. The study

. . of health i
percentage of health insurance companies also increased d th insurers. Market share and growth

. . . uring this per . .
companies showed highest growth in premium and market Shari as Coperlod. But private sector insurance
Mmpare to public sector companies.

KEYWORDS: Growth, Premium, Compound Annua] growth R
t
companies. ate, Market share, Public-

INTRODUCTION:

Health insurance is an insurance whjcl} reduces the risk of medical e i
specified amount of money as a premium according to the termg an)épendltju.re In near future by paying @
es of insurance in health insurance, nsurer usually Provides gj COndlt.lons of the policy. Like other
reimbursed the expenses associated with illness and injuries ang d,elfher direct Payment to hospital of |
Registration of Indian Insurance Cf)mpanies Regulations, 2000 heal isb . ‘
effecting of contracts which provide sic@ess benefits or medich . ealth cover means th
“;hethsrsg-m?zg;;razgjrggﬁiZﬁzlaerl::i Ei‘;‘i‘nity, reimbursemérftu servi . hOSpital expense benefits:
plans basts, eTm care. ’ ©¢: Prepaid, hospital or othef

private sector

In India, health insurance has grown more after reforms
players and foreign direct mves@ent in insurance in
done by the public sector companies but after reform
sector companies. In India insurance business ig exec
Life insurance companies ma.ke transactions in life p
against the risk of life. Non-life or general insurance

in 1999 w

dustry. Be?srr; IR].)A Permitted the entry of private
§ Private sector I:cmvatlsa.ﬁon health insurance wa’
uted by pbg th Life OMpanjeg also joined with publiC
roducts or they prc?\lrlid on-life insyrance companies

. . Companj € pr. i . qas
motor, health and miscellaneous insurance. They Provide Parue.S deals ip manP Otection to the 1nd1V1d1}als
Security against Y Segments like fire, marin®

these segments. Health insurance segment is a larger sepm, un i ;

. . R en Certa . N
motor segment. Health msu11~a.nce business is mainly ¢ Og tof the genera] insmlglf vents happemng W:l:le
present th'ere are 28 genezl Xllls.urer's and 24 life insurers i, I € genera] insurance ce com}.)an%es aftc?r
insurers like sta(ri heillﬂll? ; IG;I?I Hlltslilrance, Max Bupa Apgdla. Healty, mSurerCOmpames in Indlitl '

imi an eligare Hea ’ . S a
Company hml’ced 3 dividi B Insurar}ce Com any 1 © Munjc , Cigna Tgr standalo.ne he g
suited to the need of in » Tamily and senjor Citizeng, Themlted Offers 5 varj K health lnsuralcts
Review of Literature: Y also deq in aCCidéitty chl el pmdeit
and travel segmet’™

. ill (2013) examined the growth
Shahi and Gill ( Pattern anq ¢,
India during 2002,'03 to %10}1'12'2 (;fhe results showeq atends of p a ' .
showed an increasing trend from 2003-04 to 2011-17, 1; Wwag 8085 direct "d private health insure’s
share was declining, whc_ereas market share of Private 0 Mium of Non- life insure
rivate health insurers increased as compare ector he th 1 at pub)

to pub; a ¢ sector company’s mark®

) ic h mMsyre company s f

. and coverage of rural areas with . ealth - IS wac . 0
ulsion W and innoyayy,,. - MSurer A8 Increasing. Numbe’
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Kumar and Ramamoorthy (2013) studied health insurance market, health finance and various health
insurance products available in the market. The study showed that market share of health insurance was
only 6-7 percent of our Gross Domestic Product. But it is a fast growing segment with annual growth rate
of 25 percent and total premium of this segment also increased from 3,210 crore in the year 2006-07 to
13,345 crore in the tear 2011-12. It was also found that 70 percent of health expenditure was from out of
Pocket of the people and various products of health insurance were Employees State Health Insurance
Scheme, Central Government Health Scheme and Rashtriya Swasthya Bima Yojna. It was suggested that
Government should provide accessible, affordable and quality health care especially to the poor person
through health insurance.

Research Methodology:

The present study is mainly based on secondary data which is collected from annual reports of IRDA,
annual reports of General Insurance Companies, various publications, journals and various websites. The
Sample size of the study was 12 General insurance companies (including 4 public sector companies and 8
private sector companies). The study covers a period of 12 years because data of these companies was
available from 2005 onwards. Percentage and Compound Annual Growth Rate had been used for the
analyses of the study.

Analysis and Interpretation:

Table: 1 Companies wise Gross domestic premium of health insurance companies (in lakh)

I
rompany T 2005-06 [ 2006-07 | 2007-08 | 2008-09 | 2009-10 [ 201017 | 2011-12 | 201213 ] 201344 [ 201415 [ 2015116 | 2016-17 | 201718 [ CAGR_|
Public Sector 1
National 41402 47957 | 69036 | 89722 | 107874 | 168140 207977 256,126 | 303052 389597 428410 505392 564633 _22%—-
New India 59157 76529 | 120942 | 135567 | 155247 | 200337 234917 275395 331577 412739 505864 633512 747315 J.ZT
Oriental 35972 44854 | 53263 | 70986 | 108454 | 151603 148747 163414 189776 20022 277815 381636 413882 —22—27—-‘
United 35,926 46525 | 69496 | 90072 | 126541 | 171176 223181 264281 265994 310887 437828 550414 585310 _2_(&0:—-—
Sub total 172156 215865 | 312736 | 386347 | 498116 | 691255 | 814823 [ 950215 | 1090399 | 1363245 | 1649917 | 2073951 | 2311140 | 2404
Private Sector "]
-Roval Sundram | 5055 9612 10878 11431 12547 | 17910 23114 21442 21352 24205 23595 26452 366 { 1338
Reliance 861 6718 27562 31082 23875 25428 22528 29,553 49798 51970 56457 38089 —81&2‘-’_2'5‘248"
ifico Toko 5184 7189 | 11402 | 1409 | 16422 | 17921 19399 21072 28536 39039 8178 Seon | 7o009 | 2218
Tata AIG 3719 4408 6830 7389 8230 11071 13769 18187 21442 37928 39840 45019 __72_4_4;2__-—221““
ICICi Lombard | 22465 66497 | 81589 | 97380 | 85676 | 128130 143584 159311 148381 155049 166284 o254 | 20187 L7
| Baja; Allianz 9769 15826 | 24340 | 33343 | 20555 | 33970 42729 59505 74380 79751 04225 1oz | e | BIL
cholamandlam | 2111 3860 10938 | 16589 | 14951 14814 22890 28130 19404 23757 31136 32841 _170,053.-——,2.‘;7-"—-—
HDFC Chubb | 455 1027 2823 5601 26874 | 32873 41150 52150 9 57.62
61682 158569 | 2702 —
Subtotal 49619 115137 | 165484 | 216914 | 218130 | 282117 329163 389350 424975 ?3334 gm 32;223 goroot_ | 1968
Grand Total 222075 331001 | 478220 | 603261 | 716246 | 973372 1143986 | 1348565 | 15153,4 | 18 : T
69269 | 2218920 | 2509887 | 3179134

Source: IRDA Annual Report

This table shows gross domestic premium of public and private sector health insurance players from the
year 2005-06 to 2017-18. The total gross domestic premium has shown increasing trends from 222075 lakh
t0 3179134 lakh in the year 2005-06 to 2013-14. During this period gross domestic premium of public and
Private sector companies has increased from 172456 lakh to 2311140 lakh and 49,619 lakh to 424975 lakh.
Table showed highest Gross Direct premium of New India insurance company limited from public sector
cOmpanies and ICICI Lombard from private sector companies over the study period. In 2005-06, total
Premium of health insurance companies were 222075 lakh out of which public sector contributed 172456
lakh and private sector contributed 49619 lakh. In 2006-07 total premium of health insurance was 331001
lakh out of which public sector contributed 215865 lakh and private sector was 115137 Jakh. In 2007-08 total
Premium of health insurance segment was 478220 lakh out of which share of public sector was 312736 lakh
aNd of private sector was 165484 lakh. In the year 2008-09 total premium of health insurance was 603261
lakh oyt of which share of public sector was 386347 lakh and of private sector was 216914. In the year 2009-

0, total premium of health insurance companies was 716246 out of which public sector share was 498116f
ad of private sector was 218130. In the year 2010-11, total health insurance premium was 973372 out ©
Which public sector share was 691255 and of private sector was 282117 In the year 2011-12, total health
Msurance premium was 1143986 out of which public sector share wag 814823 and of private sector was
329163 lakh. In the year 2012-13, total premium was 1348565 out of which public sector was contributed

59215 and private sector 389350. In the year 2013-14 total premium wag 1515374 out of which publi€ sector

©National press Associates www.npajournals.org 75
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1869269 out |
: was 424975. The total premium of the year 2014-15 was L 2015-16 wh
share was 1090399 and 0213:1\;&;:;:9;}:2;3 was 1363245 and of private sector wasfSOéOiilé ISI;C‘”—::; }cl(e)laltribuﬁon ‘;
of which private sect20;8(2920 I;ut of which public sector share was 1649917 and of priv blic sector share was’
total premium was 2 r 2016-17 the total premium was 2509887 out of rwhlch pu 179134 out of which
was 569003. In the yea sector was 435933. In the year 2017-18 tota] premium was 3 A that gross direct
2073954 and of anates 867994 and of public sector wag 2311140. The an'aly51s showe dv. Public sector
private sector Sh;f ;:urance sector has been increasing during the period under stu y-
premiunir:e SOfG};(e):S Direct Premium was increasing rapidly as co
Compan

ies. -
mpare to private sector compan

d Annual Growth Rate of National insurance ¢

Compoun

. nce -
ompany limited and New India Assura
.71 percent and 22.33 percent. Whereas
.. ny was 25
Limited Compa

C n
AGR of oriental insurance company
d of United India was 26.21 percent

; 22.27 percent an

limited was

d highest CAGR during the study period,
ies HDFC ERGO ha
comparnies

Table 2
Growth of Health Insurance Sector in India (in

Percentage).

: ia (i tage)
e Sector in India (in percen 2017-18
Growth of Health lﬁg‘(;;?:‘& [ 2007-08 ] 2008-09 | 2009-10 mmmmmm
any M —

o 5 2% 25 . . BB T , 1797 | 1172
Public 15.83 43. 569 1452 ] ) 1733 2523 17.96
National 5937 58.03 = > 5378 o8 = 76
New India 2469 | 1875 | 332 - 86 3845

fental ' 7 [ 2961 | 4049 18.42 25.71 6.3
Oriental _ 295 49.3 Sos 1842 | : oyl
United India 2517 44.88 23.54 3 [ 17.72 ] 257
Sub total >
Private Sector 015 1317 5.08 9.76 . 29.06 723 12.11 29.9;3

- dram : 12.77 -23.19 6.5 114 T3 < 112
Royal Sun 026 | 31027 o4 ]| 3253

————— 680. 23.65 16.48 9.13 825 [ 862 — 31.61
Reliance 3868 | 586 35 | 862 18.29
iffco Tokio 55 | 5495 |88 U8 345 53 (3205 3 60.91_
Tata AIG 12'6 27 1935 | -12.02 | 4955 \WW e 0%

d 99 -11.36 14.94 2578 13950 771 | 36.39
ICICI Lombar 538 36 | 1494 | 3926 174 ;
Barai Allianz g; B 183|516 [ 55 | g5 — 52 228 = g 5 B
cholamandlam 12571 174.88 9841 3759"81 —ZZL&_W . 1 568 _QQZ/
e |67 |56 o 2 e T 23|91 —
Subtotal |
1 49.05 4448 215 1873 '3\5'9 175\3% 18,71 13.11 _2996/
d Tota. . . : 1311 |
S ?Z; Annual Reports of IRDA I
ource. L. ; . .
Figures in bracket indicate the growth (in pe; cent) over Previous yeq,.
Note: Figu : he
rowth pattern of ublic i e
The Table 2 showe(;ié t}c;e2(;g17-18 1111) 2006-07, ﬂl'::.ere waa;l :1:19 I(;&r;lvate S€ctor health insurers in India floil\:hich |
inancial year 2005- 132 percent anq .. Percent 8IOWth in togg] remium out of 08
fina ector growth rate was 132 percent anq of Public secty,. an; p t. In 200707
rivate Sf total premium of health insurance Sector wag 44,48 Percent letS Was 25,17 percent. o grOW
o : ou i ic sec
rowth 44.88 percent and of prlvaﬁe Sector was 43 73 Percent, 1, 8 of which public s ent groW
rate was emium out of which public sectoy 8rowth rage vy o0 235 + there was 26,15 perc
in total pr 2009-10, there was 18.73 Percent growth
ear,
In the y

rcen'”
in totq] remiye. . Private sector was 31.08 Per owth
3 and of private sector was 0.56 percep. In the Year, 21())1%_ M out of which public sector rgc ent "
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ercent.

B Of 1755 et it A OF private sector Wlaspu Jic
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16, growth of health insurance sector total premium was 18.71 percent out of which public sector growth
was 21.03 percent and of private sector was 12.45 percent. In the year 2016-17, growth of health insur.ance
sector total premium was 13.11 percent out of which public sector growth was 25.7 percent and of private
sector was negative growth of (-23.39) percent. In the year 2017-18, growth of total Gross Direct Premium
was 26.66 percent out of which public sector growth was 11.44 percent and of private sector was 99.11
percent. From the analysis it was found out that percentage growth over previous year of public and
private sector companies has been decreased during the study period.

Table: 3

Market Share of Health Insurance Sector in India (in percentage)

Market share (%) of health insurance sector in India in India
company 2005-06 | 2006-07 | 2007-08 | 2008-09 | 2009-10 [ 2010-11 | 2011-12 | 2012-13 [ 201314 | 201415 | 2015-16 | 2016-17_| 2017-18
Public Sector
National 18.64 14.49 14.44 14.87 15.06 17.27 18.18 18.99 20 20.84 19.31 20.14 17.76
New India 26.64 23.12 25.29 2247 21.68 20.58 20.53 2042 21.88 22.08 228 25.24 2351
Oriental 16.2 13.55 11.14 11.77 15.14 15.58 13 1212 12,52 11.77 12.52 15.32 13.02
United India 16.18 14.06 14.53 14.93 17.67 17.59 19.51 19.6 17.55 18.24 19.73 21.93 1841
Sub total 77.66 65.22 65.4 64.04 69.55 71.02 71.23 71.13 71.96 72.93 74.36 82.63 72.7
Private Sector
Roval Sundram | 2.28 29 227 1.89 175 1.84 2.02 1.59 1.41 1.29 1.06 1.05 1.08
Reliance 0.39 2.03 5.76 5.15 3.33 2.61 1.97 2.19 3.29 2.78 2.54 1.52 255
iffco Tokio 233 217 238 2.34 2.29 1.84 17 1.56 1.88 2.09 217 227 236 |
Tata AIG 1.67 1.33 143 1.2 1.15 1.14 12 1.35 141 2.03 18 1.79 2.28
ICICI Lombard | 1012 20.09 17.06 16.14 11.96 13.16 12,55 11.81 9.79 8.29 7.49 0.81 7.24
Bajaj Allianz 14 4.78 5.09 5.53 413 349 3.74 441 491 427 425 4.95 5.33
cholamandlam | 0.95 117 2.29 2.75 2.09 1.52 2 2.09 1.28 1.27 14 1.31 148
HDFC Chubb 0.2 0.31 0.59 0.93 375 3.38 3.6 3.87 4.07 5.04 4.93 3.67 4.99
Subtotal 2234 34.78 346 35.96 30.45 28.98 28.77 28.87 28.04 27.07 25.61 1737 273
Grand Total 100 100 100 100 100 100 100 100 100 100 100 100 100 |

Source: IRDA Annual Report
Note: Figures in bracket represent percentage of premium to total premium

Table 3 indicated that in the year 2005-06 market shares of public sector companies was 77.66 percent and
of private sector was 22.34 percent. Market share of public sector was decreased to 72.7 percent and of
private sector was increased to 27.3 percent in the year 2017-18. In the year 2006-07, market share of public
sector was decreased to 65.22 percent and of private sector was increased to 34.78 percent. In the year 2007-
08, Market share of public sector was 65.4 percent and of private sector was 34.6 percent. In 2008-09, market
share of public sector was slightly decreased to 64.04 percent and of private sector was slightly increased to
35.96 percent. In the year 2009-10, market share of public sector was increased to 69.55 percent and of
private sector was decreased to 30.45 percent. In 2010-11, share of public sector was 71,02 percent which is
increased as compare to previous year and of private sector was of 28.98 which are decreased as compare
to previous year. There was very little increase in Market share of public sector (71.23 percent) and very
little decrease (28.77 percent) in private sector share in the year 2011-12. In the year 2012.13, market share of
public sector was 71.13 percent and of private sector was 28.87 percent. In the year 2013-14’ market share of
public sector was increased to 71.96 percent and of public sector was slightly decreased ,to 28.04 percent.
The market share of public sector companies was increased to 72.93 percent and of pri.vate sector
companies was decreased to 27.07 percent in the year 2014-15, [t wag increased to 74 36 percent of public
sector companies and decreased to 25.64 percent of private sector Companies in ﬂ{e Ear 2015-16. The
market share of private sector companies was increased to 82.63 percent and decreased t}; 17.37 percent in
the year 2016-17. The market share of public sector companies wag t"emendOusly decreases t(‘) 72.7 percent
and of private sector companies was increased to 27.3 percent in the year 2017-18. The anal si-s showed
that market share of public sector companies was decreased and of Private sector co.m he ar w}; o o sed
during the study period. p

CONCLUSION:

The increasing trend of health insurance segment presented that
health and want to reduce these problems through health ingy
segment of General Insurance Companies limited is increasing si

people Were becoming aware about their
rar.mc.e_ The pPremium of health insurance
8n1f1cant1y. Total gross direct premium of
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health insurance segment has shown increasing trends. Total premium of public sector has increased with a
CAGR of 24.04 and of private sector has increased with a CAGR of 19.68 during the stud od. Market
share of General Insurance Companies also indicated increasing trends. Margket sha y 1f3erlc;D 1: actor
companies showed a little fluctuation during this period and of private secto re o p}1 1chse o
increasing trend. Due to increasing market share of private sector companies . r companies S ow1 )
increasing as compare to public sector companies. This study helps us 53 K l:_?lre number was a sd
growth of health insurance companies so that people can choose their beal ow the market share an

liberalization of insurance sector private sector contributed si
economy. Health insurance is in its evolving stage in India but
increasing competition of the private insurance companies.
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ABSTRACT

Due to the problem of water pollution in many locations across India in recent years, there has been a
recent focus on understanding the attitudes towards water pollution by industrial effluents and behavior of
households in enhancing water conservation practices. Household’s positive or negative attitudes about
industrial effluents discharge in surface and ground water can affect their behaviours about adoption of
water conservation practices. The aim of this study is to study household’s attitude towards surface and
ground water pollution by industrial effluents and their behavior for water conservation and further the
relationship of attitude with household behavior for water conservation is determined. This article
interprets the results of a survey on attitudes and household behavior for water conservation (n =100) from
Ludhiana city Punjab. The findings show that the household of Ludhiana city Punjab have concerned
attitude towards S&GWP caused by IE and positive behavior for water conservation. The both the variable
are considered average among the respondent. Further findings show existence of a strong degree of
correlation between household behavior for water conservation and attitude towards surface and ground
water pollution.

KEYWORDS: Industrial Effluents, Water Conservation Behavior, Surface And Ground Water, Attitudes,
Environmental Values.

INTRODUCTION

Water is an abundant natural resource about three fourth of the earth surface is covered by water.
Approximately 1,360 million cubic kilometers total water resource is present on the earth. 97 percent of
total water is found in ocean as salt water, 2 percent water is locked up in ice caps and l.aciers and less
than 1 percent water is available for human consumption. Very limited quantity of wat(;gr is available to
meet the demands of both human and livestock, approximately 0.2 million cubic kilometers fresh water
presented in the rivers, lakes, swamps and reservoirs and 23.4 million cubic kilometers is ground water
which is a significant natural resource from the human point of view (Kapaj S, Peters 01% H. Liber K,
Bhattacharya P 2006) ’

Rapid industrialization affects the surrounding water bodies, causing the serioys problems to environment.
A Iot of solid, semi-solid and liquid wastes are generated in the production process of these industries,
which contain substantial amount of toxic organic .and inorganic pollutants, and is discharge in the
surrounding water bodies. Industrial w.astes are major sources of pollution in a]] environments. Water
pollution caused by industrial effluent discharges has become a worrisome phenomenon due to its impact

on environmental health and safety.

Industrial effluents are a main source of direct and often continuous input of pollutants into aquatic
ecosystems with long-term implications on ecosystem functioning (Odeigah and Osanyipeju, 1995; Chan et

al.,, 2003; Lah et al., 2004; Smolders et al., 2004). It is well established that pollution 1 it lity of life
in various aspects and affects health and life span (Grover and Kaur, 1999), owers the quality

Due to rising of textile, pharmaceutical and other industries in the Punjab, » large quantity of industrial

chemicals and waste products are generating every .da'y “ThiCh are released into the adjacent water body-
As a result, the water that could be .use.d for land irrigation, fish yielq o recreation gs reatly polluted
through these toxic substances. Ind.lscrlrmnate dlschargfe of efﬂuents by the in duSél‘iesgin 4 around
Ludhiana area is destroying the quality of the water of adjacent river Sutlej. The dumping site is connected
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with the river and emits noxious smell, has great impact not just on the surface water but also upon th |

ground water.

In the present century, water conserxfation ie a key factor in achie
Azizi Khalkheili et al., 2017) as water is verX IIITPOrt.ant for life and
it is a major component as it is used for drinking, lndl:lstria]’ dom
Leenes & Nonhebel, 2004). Nowadays, many countries aroun

problem of supplying water to meet the growing water demand

The purpose of this paper is tc3 study the role of household
pollution (S&GWP) by indus’trlal effluents (II?) on the Housg
will help the policy makers, md}lsh’y and social scientistg to
society towards the water pollution as a problem.

REVIEW OF LITERATURE
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d the world are suffering from a great‘
of their nations. ‘
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the area near the source of water. One such cause is industry. The Solid waste from industrial units is being
dumped near the factories, which react with percolating rainwater and reaches the ground water. The
percolating water picks up a large number of heavy metals and reaches the aquifer system and
contaminates the ground water. The usage of the contaminated bore water causes the diseases. Mercury,
Arsenic and Cadmium are used or released by many industries. The study reveals that the Tamil Naflu
pollution control board has taken strict measures and monitoring is done stringently. Thereby industries
have adopted the required treatment systems; RO (Reverse-Osmosis) water treatment plants .were
commissioned in two industries to treat effluents. Rain water harvesting has been implemented in all
campuses along with water recycling implementation in one factory. This assured that the effluents from
industries were treated properly and ground water contamination prevented. The study has been abl.e to
put the longstanding fears of heavy metal pollution by industries among residents located in surroundings
of Kurichi Industrial Cluster, Coimbatore to rest.

RESEARCH METHOLOGY
Objective of the Study:

1. To study households attitude towards surface and ground water pollution by industrial effluents.
2. To study Household Behavior for Water Conservation.
3. To study the relationship of attitude with household behavior for water conservation.

Hypothesis of the Study:
1. Hypothesis (H1): Residents exhibit a concerned attitude towards S&GWP caused by IE.
2. Hypothesis (H2): Residents exhibit a high degree of Water Conservation Behavior

3. Hypothesis (H3): There is a no significant relation between attitude towards surface and ground
water pollution and the household behavior for water conservation.

Sample Units, Sample Design and Instruments for Data collection:

The research study was based on primary data collected with the help of structured questionnaire. The
uestionnaire consists of section related to respondent personal information, attitude towards addressing
thg 18sues of S&GWP and behaviour for Water Conservation. The Data was collected Ludhiana city Punjab
asits water quality was of class C and D as per designated best use (DBU) classification by BIS (Bureat Of
Indian Standards) and hence unfit for human consumption. Purposive sampling method was used t0 select
the 100 respondents, To develop questionnaire help from revised New Environmental Paradigm (NEP)
'ls)cale (Dunlop et al, 2000), Environmental Appraisal Inventory developed by Sako et al. (1998), and scales

y .Du'fm, Hé& Fortner, R.W., 2005 had been taken. The collected data was analyzed through t-test
Univariate Analysis and Pearson correlation coefficient.

DATA ANALYSIS &FINDINGS:
Households Attitude towards Surface and Ground Water Pollution by Industrial Effluents

for analyzing the concerned topic, t-test (Univariate Analysis) is used to measure concerned attitude
Owards S&GWP caused by IE among the household of Ludhiana city Punjab to know the extent of
agreement or disagreement, on each statement. The invesﬁgating is based on primary data collected

fough structured questionnaire. The response of household of Ludhiana city Punjab has been studied t0
8¢t an idea of their concerned attitude towards S&GWP caused by IE, b c]onsidering predefined
Slatements. These statements extracted from conceptual framework given by /Duﬁlo et al, (2000) was used
to Measure concerned attitude towards S&GWP caused by IE. P '
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Table: 1
i WP by IE.”
“ 1d concerned attitude towards S&G caused
Values for “Househo
Means and Test
i | g & .
g £ < = bvg c
Item § 5 % ; 2 S
S.no §. $ E ;
o ol
Strict rules and regulation to be formed to control discharge of 415 83 192 0.000 3
1. Industrial Effluents
Regular inspection by the concern government department of 475 95 149 0.000 ]
2 Industrials :
Industries were meant to rule over the water resources(inverse 425 85 8.01 0.000 2
3. coding) : _
Plants and animals have as much right as humans to exist 4,05 81 1219 0,000 1
4. an . - —
— | Industries have the right to l}lodlfy the natural water environment to 359 e 1008 0,000 6
5. suit their needs (inverse coding)
tural water environment is very delicate and easily 32 ~ 8
The balance of na - 64 11.94 0.000
6. upset
i d surface and ground water, we T
If industrial effluents continue polluted su [:- h 8 342 68.4 1271 0.000 7
7 ill soon experience a major ecological catastrophe
. wil
lance of natural water environment is strong fenough to cope 425 e .
8 Thfl bti: ?slpacts of industrial effluents (inverse coding) ’ 85 814 0.000
- with
9 Industrial effluents are approaching the limit the earth can support 3.82 76.4 6.43 0.000 5
: n P d by I B .
" The mean of the concerned attitude towards S&GWP cause y IE 394 78.8 851 5000
Computer from primary data: The mean i3 signmfferent from 3

. 1 the mean of statement 1, 2, 3, 4 & 8 is more tha . . can s
In the gg;)vea’f::gl;;zlue = 0.000 wl*Eich. is 'le:-ss than the leve] of signi ficﬁ?lcto(g_(‘)I;l)t_h'r};l?}:io?zlflﬂ-l rentest is
abof:ve The mean of this statemen-t is mgmﬁcantly more than the hypothet cal value e 3 gT his shows that “ \
post dénts are strongly agreed with this statement. The mean of Statement 5 6,7,8 &.9 5 between 3 10
re?pon rtional mean between 60 to 80% and P-valye = 0.000 which ; 1ty 1s be
’(vz)’ l(t)l;)pfr%iosign of the test is positive. The mean of this sta

. . ﬁcance
tement ig signifi an the level of significar
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Table: 2
Means and Test Values for “Household Behavior for Water Conservation”
T )
. §& | 2 c o
S.no Item 5 £ = S g c
= g £ @ = o~
e = = 3
o~ [
1 I turn off the water while brushing teeth or soaping up in the shower. 415 83.00 1233 0.000 1
2 linvest in water saving devices. 3.75 75.00 10.93 0.000 4
3 I use the water saving button of a dual flush toilet 3.83 76.60 10.54 0.000 3
4 I wash vegetables in buckets instead of running water 4.05 81.00 8.62 0.000 2
5. I fix any leakage or broken pipes immediately 359 71.80 5.72 0.000 5
6. I reuse gray water or wastewater, e.g. for irrigating plants or cleaning 32 64.00 10.65 0.000 .
the floor.
7. I take shorter showers 342 68.40 7.02 0.000 6
8. I collect and use rain water 305 61.00 11.45 0.000 8
S. I'am a member of any conservation or environmental groups 3.02 60.40 6.85 0000 | o —
The mean of the Household Behavior for Water Conservation 356 71.24 921 0.000
Computer from primary data: The mean is significantly different from 3

In the above table no. 2 the mean of statement 1 & 4 is more than 4.00 with proportional mean is above 809,
and P-value = 0.000 which is less than the level of significance (0.05). The sign of the test is positive. The
ean of this statement is significantly more than the hypothetical value i.e. 3. This shows that respondents
are strongly agreed with this statement. The mean of statement 2,3,5,6,7,8 & 9 is between 3 to 4 with
Proportional mean between 60 to 80% and P-value = 0.000 which is less than the level of significance (0.05)

. : S statement. In general, the mean of the Househg]
Behavior for Water Conservation 3.56 (71.24%), Test-value = 9.21, and I§-V alue=0.000 which is less than th:

level of significan(.:e (0.05). The sign ?f the test is positive and the mean of this field is significantly mgye
than the hypothetical value of 3, which shows the respondents have Water Conservation Behavior. From

the above analysis, it is clear that respondent’s point of view on Water Conservation is considered average
The Relationship of Attitude on the Household Behavior for Water Conservation '

To test this hypothesis, Pearson correlation coefficient between
for water conservation and attitude towards surface and groun
this correlation coefficient is equal to 0.635 as sh

these two variables i.e. household behavior
: d water pollution has been determined ang
ow in the below. Thereafter, two-tailed T-test has beep

€en confirmed.
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Table: 3

Results of Pearson Correlation Coefficient betw
. een attitude tow
pollution and the household behavior for wateracr(()ilisi:':rfat(}e and ground water
ation

Household Behavior f
or W -
Conservation T vater Attitude towards Surface and Ground
Water Pollution

Household Behavior for Water Conservation
1

Correlation
Sig. (2—tailed) 0.635
N 100 0.000*
Attitude towards Surface and Ground Water Pollution 100
Correlation 0.635
Sig. (2—tailed) 0.000* 1
N 100
100

Computer from primary data, * Correlation is significant at the 0.01 level (2-taile )

FINDINGS

household behavior for water conservation and attitude t
0.635, p = <0.0001). It shows that the attitude towards Su(;:c\;ards s
. ce an

effluents of indivi e
water conservation. The finding of parallel studies conducteq
e

there is a strong cOTTe

. how that individuals wh ‘i
The findings ShOW  trial effl 0 have an optimistic attitud
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Is to &
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Nowadays the is
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1
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